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UGU DISTRICT MUNICIPALITY 


Explore the "Paradise of Zulu Kingdom" and experience the 
very best South Africa has to offer. From tranquility and 
relaxation, to excitement and absolute astonishment on the 
diversity of what's on offer from this destination. 
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Energise at the spectacular inland Oribi Gorge and 
Umtamvuna River Gorge.You will find adrenaline at its most 
awesome. Adventure tourism has grabbed the attention of 
the world. Test your abilities, rapid down the Lehr waterfalls 
and experience on the highest natural gorge swing in the 

world. 


Entertain your family on our beautiful "Blue Flag Beaches" 
for your pleasure where you will find some of the most 
astonishing land-based whale and bird watching spots in the 

world. 


Experience the splendour of the "Diving the Big Five" at the 
world renowned Aliwal Shoal or Protea Banks. Witness the 
Sardine Run, which has drawn visitors from across the globe 
wishing to experience the Greatest Shoal on Earth! 


Encounter our rich cultural ensembles through music, dance 
and fashion of the Zulu nation. Be captivated and capture 
the essence of the Zulu heritage and visit a "Sangoma" who 
will call on his ancestors to visit him to predict your future. 


Escape the corporate rat race to a golfer's paradise where 
golfers can test their skills to the limit, with eleven golf 
courses in close proximity of each other. 


Enjoy the "Paradise of Zulu Kingdom" and experience the 
very best South Africa has to offer. 


CncLsi\ 

PARADISE OF THE ZULU KINGDOM 

www.tourismsouthcoast.co.za | 


3 










2. Introduction & Overview 


Ugu - South Coast Tourism (Pty) Ltd is a multi-jurisdictional 
service utility. 



The Company is a private company established in terms of section 86C of 
the Systems Act and accordingly is restricted to act as a Municipal Entity 
in terms: Chapter 8A of the Systems Act; and Chapter 10 and I I of the 
Local Government MFMA No.46 of 2003. The Municipality; means the Ugu 
District Municipality, established in terms of section 12 of the Local 
Government: Municipal Structures Act, 1998 (Act I 1 7 of 1998). 




The Ugu District Municipality has, over a period of time, entered into various 
successive agreements with the Hibiscus Coast Tourism Association, Umdoni 
Coast & Country Tourism Association, Ezinqoleni Tourism and Ugu Tourism 
Marketing Association (UTMA); subsequently these bodies are incorporated 
in to South Coast Tourism and thereafter known as Ugu - South Coast 
Tourism (Pty) Ltd (abbreviated to Ugu-SCT). 

The Ugu District Municipality has entered into a five-year Service Delivery 
Agreement (SDA) with Ugu-SCT; effective I July 2009. As a municipal entity, 
Ugu-SCT works closely with the office of the Municipal Manager, the 
Directorates of Ugu District Municipality, and other key stakeholders to 
facilitate and support tourism marketing and tourism development. The 
projects and programmes implemented by Ugu-SCT are therefore 
complementary to the municipal Integrated Development Plan (IDP). 




A principal object of the parties in entering into the Service Delivery 
Agreement (SDA) is to achieve tourism growth for the Ugu District 
Municipality area by marketing it as a premier tourist destination and the 
tourism development within the previous disadvantaged areas of the Ugu 
District Municipality. 

Secondary aims will be to provide quality Visitor Information Centres, up 
to date membership services and responsible tourism advice. 


The Key Objectives of Ugu-SCT as contained within the strategic plan and 
detailed in Section Five. 
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3. Chairman’s Statement 
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The company has its origins in public-private partnership. 


Independent Community Tourism Associations existed in the Hibiscus Coast, Umdoni and Ezinqoleni 
municipal areas. These bodies were driven by private sector tourism product holders and, as the public 
sector saw value in their endeavours, they received grant funding from their respective municipalities. The 
Associations aimed to market and attract tourists to their areas and to ensure that they were well-served 
by Visitor Information Centres.They also supported events that entertained and enhanced the South Coast 

tourism experience. 


The formation of the Ugu South Coast Tourism company incorporated these associations and sought to 
roll out their models as a Regional Tourism Association to include the municipal areas ofVulamehIo, 
Umzumbe and uMuziwabanu.The vision saw the private and public sector drawing closer together in their 
joint pursuit of increasing tourism and tourism product throughout the UGU District. 


The Board was elected with these objectives in mind and includes a private sector and a public sector 
representative of each municipality. Furthermore, it continues to be guided by voluntary Area Committees 
that are supported by the various Visitor Information Centres. 


Teamwork and the effective management and satisfaction of key stakeholders are critical to the success 
of an endeavour of this nature and this became increasingly apparent during the year under review. As the 
world recession took hold and the going got tougher, there were those who considered the company’s 
efforts too “private” whilst others thought its leanings too “public”. Cash flow difficulties became a severely 
limiting factor and unrealistic expectations the norm. 


Managing a business through economic downturn is a privilege. 

More so if one learns the lessons of survival and continues to apply them into the 

future. 


Whilst the company kept its head above water and delivered an unqualified audit report, it cannot continue 
if it does not enjoy the support and mutual respect of its key stakeholders. Aspirations need to be aligned, 
visions shared, and teamwork improved. 


Together we can alleviate poverty 


by creating jobs through increased tourism. 


Oojj 


Chairman: Ugu - South Coast Tourism (Pty) Ltd 




4. CEO’s Report 


First and foremost I wish to place on record my thanks and appreciation to my Chairperson and Board of Directors for their unwavering support for 
the past year. Tourism is people centric industry and our success is also due, in no small measure, to our staff and our tourism members' collective 
efforts in raising the profile of the South Coast. Finally to our public sector partners we appreciate both the financial and physical support throughout 
a most difficult year for us all. 

FIFA World Cup™; little real benefit was enjoyed away from our major cities. The South Coast was no exception with most of our members 
recording their worst winter season in a decade. South Coast Tourism was aware of the potential displacement of our regular business and 
leisure trade visitors and we therefore embarked on a targeted marketing drive to attract our core audience to return and enjoy our 
activities; attractions and our natural environment. 

Our main aim was to leverage our physical assets and developed key events to draw additional foot-flow to the South Coast. In addition, 
we sought to attract a much younger and more upwardly mobile audience with a new series of activity events. South Coast Tourism 
developed its best ever 'student week; similar to the commercial banks, we know the positive spin-offs for attracting high-school leavers 
and university students to our brand early in their careers. 

By the start of 20 1 I most of our members were reporting back 'record figures' for the last quarter of 20 1 I .The gains made in large, 
cancelled out the disastrous June/July 20 10. Tourism on the South Coast is highly seasonal affair making it vital that when events are 
planned, such as the 150th anniversary of Scottburgh, we always focus on the return of investment (ROI). I therefore would live to 
personally thanks you both Umdoni Municipality and Umdoni Tourism Area Committee for all their effort in productizing an annual 
calendar of the events celebrating Scottburgh history. 

South Coast Tourism developed a first-class March / April programme of events, and we were fortunate that Easter fell late this 
year enabling tourism to record a bumper third quarter for our members. 

The Africa Bike Week held in Margate in conjunction with Harley-Davidson© in late April and early May paid testimony to the 
results that collective efforts can bring to bear. I would like to thank the management and leadership of both Ugu Municipality and 
Hibiscus Municipality for their huge support in making this a national event possible and a huge success. 

The fourth quarter bears witness to the Sardine Festival; which has been developed around the natural marine phenomenon of the 
'Sardine Run'. Together with our partners of KZN Sharks Board and KZN Tourism we hosted 34 events during the 201 I season to 
draw visitors to the coast and hinterland events were developed to ensure good geographical spread of our visitors throughout the 
Ugu District. Members feedback for the fourth quarter was mixed with most reporting a difficult May but a steady June period. 

South Coast Tourism has successfully completed the tourism development strategy which will be used to source funding from the 
various government institutions. The strategy produced six concept business plans, one in each of the local municipalities that fall under 
Ugu District Municipality. Partnerships have also played a huge role in the development sector of South Coast with focus on SMME 
training and tourism ambassador training two of the highlights of the year under review. 

KZN Ambassador Programme where 80 youth are being trained in the tourism industry. The youth are placed at an establishment for a 
period on 12 months and they are given skills on how the business is run. This is a capacity building programme as it provides these youth 
with a tool and insight of what the tourism industry entails. The value of this national training scheme sponsored by the Department of 
Economic Development and Tourism exceeds R3 million. 

South Coast Tourism has also rolled out capacity building programmes to our informal traders at the various beaches to educate them on 
business skills and managementThe programme capacitated the traders on labour issues, especially those that employ other people on their 
stands, and also assisted the informal traders on the importance of selling authentic goods instead of artificial goods. 

South Coast Tourism continues with SMME capacity building and transformation of the tourism industry by providing our SMME's with 
training. We successfully completed a workshop on the BBBEE Codes of Good Practice which was attended by 250 SMME's.The workshop 
on the Codes of Good Practice was important for the these emerging businesses as it will capacitate them on the importance of management 
of their enterprises and make good business decisions based on the codes. 

South Coast Tourism sponsors 6 schools from the Ugu District (Sehole High School in Umuziwabantu; Buhlebethu in Umzumbe, Zithokozise 
in Umdoni, Isukamuva in Vulamehio, Mdlangaswa in Hibiscus Coast and Ezinqoleni in Ezinqoleni) to participate in a schools eco-tour 
educationals.The main purpose of the outing is to encourage the students to take up tourism as a subject in high school and subsequently 
enter into the hospitality industry after completing their tertiary education. 



Ugu - South Coast Tourism hosts the annual Ugu Summer Music Festival at Margate Beach. This event is in partnership with the Ugu Arts and Crafts 
Council and the Department of Arts & Culture. The objectives of this event was to create a new product for the Ugu Region that will add value to 
the area; promote the spirit of community integration, celebration of diversity and to encourage the community of Ugu that they should invest in the 
local talent. 


The Ugu Summer Music Festival treats its spectators to a feast of Gospel, Maskandi, Poetry, Afro Pop and Afro Jazz Music to mention but a few. The 
event also provided a platform for local artists to fine-tune their skills at live performances.This event has also provided a platform for our local artists 
who will now be included in the line-up on the Vodacom Ugu Jazz Festival, and this has been a breakthrough for our artists. 

South Coast Tourism has grown the Umgubho Wezintombi ceremony of the maidens held at KwaNyuswa in the Ezinqoleni Local Municipality. The 
maidens participate in the traditional dance of the maidens in celebrating their purity and intense counselling sessions are held prior and during the 
event where the older women from the communities counsel the young maidens on traditional values and how they should behave as young women. 

South Coast Tourism became involved with this event as a way of developing sustainable cultural and heritage events within the hinterland parts of 
the South Coast.The maiden's ceremony provides an opportunity for our visitors to explore the rural parts of the South Coast during the Sardine 
Festival by spending a whole day with the community of KwaNyuswa and to experience the life of the people of the local community. There is also 
ample of Zulu dancing, Zulu beer and traditional foods which the tourists can enjoy and has been well received by visitors. 


South Coast Tourism opened a new visitor information office for the Umuziwabantu region at the Ingeli /Weza forest.The Umuziwabantu Municipality 
identified the development of adventure trails at Ingeli / Weza forest as its priority projectThis project will be done is conjunction with the new Visitor 
Information Centre at Ingeli.The site for the adventure trail is situated next to the N2, thus making it visible to the tourist travelling from the Eastern 
Cape to KwaZulu-Natal, the site also has potential to be turned into a craft hub where local crafters can display and sell their products at the Visitor 
Information Centre. 

The Weza Ingeli forest is one of the largest and most accessible tracts of Afromantane forest in KwaZulu-Natal and for the avid birder the forest is a 
prime site for the much south after Cape Parrot, Orange Ground -Thrush and Bush Blackcap. Sustainable opportunities of employment for local guides 
will be created not only for the Ingeli area, but will be able to spread throughout the municipality. 

Tourism signage is a critical aspect of route development and South Coast Tourism inconjunction with Ugu District Municipality secured R2 million 
worth of grant in aid from the KZN Development Corridor Fund to improve our tourism signage. This project was developed with Ugu District 
Municipality, South Coast Tourism and the Area Committee's to establish the most critical signage required; a big thank you to all involved in this 
project. 
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South Coast Tourism continued with its partnership the Southern Explorer Association (SEA) as the official route guide for the district. The 
route is marketed exclusively by the SEA in the form of an A4 route guide and supported by an interactive website. The route consists of 
nine separate sections and SMME development products are promoted in each of the nine sections. The route guide also covers key 
generic marketing information and highlights events, attractions and activities of the region. 


South Coast Tourism is to focus attention on the development of tourism projects across all municipal areas. The following have 
been identified as sustainable projects: 


DEVELOPMENT: POTENTIAL GROWTH AREAS 


Ezinqoleni 
Umdoni 
Hibiscus Coast 
Umzumbe 
Umuziwabantu 
Vulamehio 


'Alive Arts' 

Faith Mission Route 
KwaXolo Rock Art 
Ntelezi Msani Heritage Centre 
Ingeli Trails 
Oral History Journey 


At the time of writing this annual report we have received notification from COTGA that Ntelezi Msani Heritage Centre 
is to receive a grant of R5 million towards this project. A huge thanks to our local partner, Umzumbe Municipality as 
well as COTGA for their generous donation in making this project a viable asset to tourism. 


I am extremely proud to record our achievements for the past financial year which were developed and implemented in 
tough financial times with a large degree of fiscal constraint necessary throughout the year. 

I believe that we have maintained our marketing position as a 'Destination for all Seasons' in a highly competitive market 
and this has been achieved through pro-active partnerships. 


We are seeing real benefit on the ground in our development projects and I am confident that in the next financial year 
we will have concrete projects in place for the wider tourism industry to market and utilise as we desperately need 
new and innovate products in a highly competitive industry. 



4. CEO’s Report Continues 



MANDATE OF 

UGU - SOUTH COAST TOURISM 

4.1.1 Critical components of the growth strategy embrace: 
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4. 1.2 The Ugu District Municipality has, over a period of time, entered 
into various successive agreements with the Hibiscus Coast Tourism 
Association, Umdoni Coast & Country Tourism Association, Ezinqoleni 
Tourism and Ugu Tourism Association (UTMA); these bodies have been 
incorporated in to South Coast Tourism and thereafter known as Ugu - 
South Coast Tourism (Pty) Ltd (Ugu-SCT). 

4. 1.3 The parties have agreed to maintain continuity of the relationship 
between the Municipality and these various bodies or their successors 
for the purpose of facilitating tourism within the Ugu District Municipality 
area, and a Constitution has been created to give effect to much purpose. 

4. 1.4 A principal object of the parties in entering into this agreement is 
to achieve tourism growth for the Ugu District Municipality area by 
marketing it as a premier tourist destination and to maintain tourism 
development within previously disadvantaged and under developed areas 
within the Ugu District Municipality. 

4.1.5 Secondary aims will be provision of quality Visitor Information 
Centres, to update membership services and responsible tourism advice, 
and monitoring of local Tourism operations and establishments for 
compliance with provincial district and local policies and administration. 


FUNCTIONS OF 
UGU - SOUTH COAST TOURISM 

4.2. 1 The main business which the Ugu-SCT is to carry on; is the promotion 
and implementation of tourism within the Parent Municipality's area of 
jurisdiction, predicated on the KwaZulu-Natal Tourism Act as needs be, 
based on the Parent Municipality's Integrated Development Plans and 
Policies. 

4.2.2 Ugu-SCT is to engage in and facilitate an ongoing community 
consultation process as envisaged by Section 80(2) of the Systems Act 
and Section 38 of the Tourism Act during the establishment of this 
agreement, as well as with the constituent members as defined herein. 

4.2.3 The main object of Ugu-SCT shall be to contribute to the economic, 
social and environmental development of the area of jurisdiction of the 
Parent Municipality through Tourism as contemplated in Section 8 read 
with Section 86E of the Local Government: Municipal Systems Act. 

4.2.4 The specific ancillary objects, if any, referred to in Section 33(1) of 
the Act, form an integral part of the main objective of the company. 
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VISION 

To be a sustainable, 
world class tourism destination. 











ACCOUNTABILITYTOTHE 
UGU COMMUNITY 


3.1. Both parties (Ugu-SCT and Ugu District Municipality) shall facilitate participation by the community in the affairs of Tourism and shall, as far as 
may be reasonably possible; with further reference to Section 80(2) of the Systems Act: - 

4.3.1. 1 develop and maintain a network whereby community satisfaction or dissatisfaction with the work of Tourism is assessed through its 
committees where practical; 

4.3. 1.2 the implementation of national and provincial legislation applicable to the functions of Tourism; 

4.3. 1 .3 the performance of any other function that may be assigned by the parent company. 

4.3. 1.4 Give attention, and preference as far as may be reasonably possible, to the development of Tourism destinations other than within the 
Coastal areas of the District. 


Section 931 of the Systems Act stipulates that at the Meetings of board of directors and shall sit as a committee as far as may be possible serving the 
interests ofTourism in the District: 

(a) Meetings of the board of directors ofTourism must be open to the Municipal representatives referred to in Section 93D(l)(a); and . 

(b) Municipal representatives referred to in Section 93D(l)(a) have non-participating observer status in a meeting of the board of directors 
of the Company. 


In terms of Section 93L of the Systems Act the following applies to the Directors of the Company: 

(a) The Code of Conduct for Councilors contained in Schedule I of the Systems Act applies. 

(b) In the application of item 14 and 15 of the Code of Conduct in respect of the Directors of the Company. 

4.3.2. In terms of Section 93L of the Systems Act the following applies to any member of Staff (employees) of the Company: 

The Code of Conduct for municipal staff members contained in Schedule 2 of the Systems Act applies with the applicable and necessary changes, to 
members of staff (employees) of the Company. 


The Parties shall comply with 93D of the Systems Act namely that: 

(a) The Council of the Parent Municipality must designate a councilor or an official of the parent Municipality, or both, as the representative or 
representatives of the Parent Municipality - 

(i) to represent the parent municipality as a non-participating observer at meetings of the board of directors ofTourism; and 

(ii) to attend Directors meetings and to exercise the parent municipality's rights and responsibilities as a shareholder, together with such 
other councilors or officials that the council may designate as representatives. 

(b) (i) The official lines of communications between Tourism and the parent municipality exist between the Chairperson of the board of directors 

ofTourism and the Mayor or Executive Mayor, as the case may be, of the parent municipality. 



PERFORMANCE EVALUATION 

4.4. 1. The parties agree that the activities of South Coast Tourism will be monitored and evaluated. 

4.4.2 The monitoring and evaluation shall be done in accordance with the reasonable requirements of the Municipal Manager of the Municipality, who 
reserves this right and who is, in any event obliged to comply with Section 87 of the Municipal Finance Management Act. He may utilise the services 
of consultants or other experts for this purpose including the conducting of periodic or ongoing and / or annual market research as to the views of 
the public generally and the members of South Coast Tourism in this regard. 

4.4.3 It was stipulated in the SDA that the following reports shall be submitted to the Municipal Manager to evaluate the ongoing performance of South 
Coast Tour ism: 

4.4.3. 1 Audited financial statements, within 60 days of South Coast Tourism year end. 

4.4.3.2 Three annual finance progress reports 

4.4.3. 3 A quarterly summary activity report detailing: 

Information and Provision, Marketing, Finances and Development 

It was stipulated in the SDA that cognizance shall also be taken of: 

I. Political 2. Environmental 3. Economic 4. Social and 5. Technical aspects of Tourisms role. 






5. Key Performance Area’s 




PARADISE OF THE ZULU KINGDOM 


South Coast Tourism developed a three-year strategic 
business plan which was developed and approved by the 
Board of Directors in June 2009 and reviewed annually. 


A key challenge was to build the brand as a 365 day destination - identify 
low' months and create / draw events to drive growth in these periods. 
This will assist in maintaining GDP contributions, job creation and sustainability. 


The business plan identified that we should build in the centres of 
excellence which are as follows: 

Centre’s Of Excellence 

Beaches 

Golf 

Nature / Eco Reserves 
Marine Environment 








5.1 BOARD 


By When 


Tourism Growth Strategy Workshop / 
framework document to Board 


TBTC / CEO South Coast Tourism 


Reviewed Annually 


Strategic Plan Roll Out 

(with measurable roadmap delivery) 


Ugu-SCT to propose implementation date plan 


Reviewed Annually 


The Tourism Growth Strategy was approved by the Board of Directors at the July 2009 Board Meeting, and reviewed annually. 
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Key Performance Area’s Continued 





5.2 MARKETING 








' t 




What 


How 


By When 


Result / Action 





Events Strategy: 

Marketing and Development. 

Board / Area Committee 
/ Ugu-SCT / Key Stakeholders 

Immediate / ShortTerm 

Event Management Strategy Approved 

Golf Strategy 

Ugu-SCT / Role Players 

Immediate 

Golf Strategy Completed 

Sardine Run: 

Festival owned by 
financial year. 

Ugu-SCT / Role Players 
/ KZN Tourism 

Immediate 

Festival still owned byTKZN 
- additional funding secured for 201 1 

Business / Conference 
Strategy: 

Seasonality Programme 

Ugu-SCT to develop collateral 
/ trade show / alliance strategy 

Short / Medium Term 

Trade Show strategy and 
programme completed 

Conference strategy completed, workshop 
held with all industry stakeholders 

E-marketing Strategy: 

Website, Newsletters, Blogging, 
Social Network Marketing 

Board / Ugu-SCT / Consultant 

Immediate / ShortTerm 

New Website Developed 

Alliance Strategy: 

With Sisonke and 

Durban Tourism 

Mission Tourism 

ShortTerm 

Development of a formal Route started 
with the Private sector focussing onTrapist 
Missions in KZN 

Funding strategy: 

Identify source of Funding 
/ Revenue Streams: 
o Advertising/Sponsorships 
o Memberships 
o All levels of government 

Business Plan Approved 
by the Board 

Immediate 

Sponsorship advice obtained 

from SA Tourism, sponorsorship policy 

approved 

Inventory audit: 

Tourism Product 
/Attractions Audit 

Ugu-SCT / Area Committees 

Immediate 

Product audit conducted and 
completed within time-frames 

New Membership Strategy 

Ugu-SCT 

To follow Product Audit 

ShortTerm 

Strategy completed within time-frames 

Branding: 

Corporate Identity / 
Communication Strategy 

Local industry logo usage 
educational programme 

Ugu-SCT 

ShortTerm 

Strategy completed within time-frames 
New logo usage now complete 

PR strategy: 

Press communication 
Familiarisation trips 

Ugu-SCT 

ShortTerm 

PR strategy completed 

Familiarisation trips ongoing 

Database strategy: 

Capturing / Newsletters 

Ugu-SCT 

Top Priority 

Immediate 

All members captured 

Monthly Newsletter Completed 

Wholesaler strategy: 

Trade Partnership 

Ugu-SCT 

ShortTerm 

Wholesaler strategy completed 
Thompson Tours chosen asTKZN 
preferred operator. 

Sport strategy: 

Bowls / Golf / Fifa World Cup / 
Ugu Sports & Leisure Centre 

Ugu-SCT / Role Players 

ShortTerm 

Sports Strategy completed 

Links established with 

Ugu Sports & Leisure 

Adventure Tourism Strategy: 

Diving / Mountain Biking 
/ Extreme Sports 

Ugu-SCT / Role Players 

ShortTerm 

Adventure Strategy Completed 
linked to Wildlife for Generic Marketing 

Attractions Strategy: 

Reptiles 

Caves 

Oribi Gorge 

Ugu-SCT / Role Players 

ShortTerm 

Attractions Strategy Completed 
linked to Adventure for Generic Marketing 

Eco strategy: 

Birding 

Eco sports 

Nature reserves 

Marine conservancies 

Lagoons 

Big 5 Game Reserve 

Ugu-SCT / Role Players 

ShortTerm Eco Strategy Completed 

will be jointly linked to Adventure / 
Wildlife as well as Eco / Rural 
for Generic Marketing 





5.3 DEVELOPMENT 


What 

How 

By When 

Result / Action 

Film Commission: 

Establish a Film Office for the 
South Coast 

In conjunction with Municipalities: 
Ugu-SCT / Provincial Policy / Role 
Players / Arts Council 

Short / 

Medium Term 

Film Office will be actioned during the 
forth coming financial year 

Medical Tourism Strategy 

Board / Ugu-SCT / Municipalities 
/ Area Committees 

Long Term 

No action taken 

Agri Tourism Strategy: 

i.e. banana, coffee and nut farm 
tours 

Ugu-SCT 

Medium Term 

Agri Tourism Promoted under the Great 
Days Out marketing Strategy 

Infrastructure: 

Roads (N2) 

Margate airport 

Steam / Train 

Board / Ugu-SCT / Municipalities 
/ Area Committees 

Medium 

GM: Development serves on the Ugu 
District IDP Forum and addresses issues 
in this forum. 

New Tourism Products: 

Develop Incentive Plan 

Board / Ugu-SCT / Area 
Committees 

Medium 

Development Plan completed 
Development Forum set-up to deal 
specifically with tourism plan 

Signage 

Ugu-SCT / Area Committees 

Short / Medium Term 

Application Approved by COTGA, fund 
co-managed by Ugu District Municipallity 
and Ugu South Coast Tourism. Project 
value R2 000 000, implementation of new 
Signage completed in this financial year. 

Greening - Accreditation 
Programme 

Ugu-SCT / Area Committees 

Medium Term 

No action taken 

Cultural Strategy (Village) 

Board / Ugu-SCT / Area 
Committees /Traditional Leaders 

Immediate / ShortTerm 

Formal proposal submitted and approved 
to Board and Umuziwabantu Municipality 
to support KwaFodo Cultural Village. 

Tourism ambassadors 
training programme: 

Caddies / Life guards / Taxi Drivers 
/Waitrons / Petrol Attendants / 
Toll booth attendants / Car Guards 

Ugu-SCT - workshops at tourism 
offices 

Stakeholder involvement 

ShortTerm 

Formal proposal submitted and approved 
by Provincial Tourism. 80 full time students 
appointed and placed within the private 
sector mentorship program. Value of 
project R 3 000 000. 

Training: 

Basic education for community 
TEP for industry training 

Roll out of educational / training 
sessions 

Make use of existing training 
programmes (e.g. S.A. Host /Theta) 

Short / Medium Term 

Workshops and road-shows conducted 
throughout the district. All LM areas 
covered. 

Training provided with TEP - see 
development section for more details. 

Routes: - develop new /specific 
niche and package existing routes 

Ugu-SCT / Southern Explorer 

Short / Medium Term 

Workshops held with all LMs. 

Mission/Faith Tourism route to commence 
in 2010/201 1 in Umdoni Region 


Development key performance areas were implemented well. 



Tourism ambassadors training programme and general tourism education will be on- 
going programmes. 


Main areas to be addressed are "New tourism products development incentive 
plan" - a new tourism investment committee has been set-up under the 
auspices of the KwaZulu-Natal Department of Economic Development 
and Tourism. 


CEO is serving on the new KZN Investment Committee and 
Ugu-SCT programmes will be submitted for evaluation by 
the investment committee during the first quarter of 20 1 2 
financial year. 


PARADISE 




6. Development Report 



^ ^ Ugu-SCT has a developmental mandate which provides for the 
development of people, product or place (infrastructure) within the tourism 

growth framework. 




Ugu District Municipality is in the province of KwaZulu Natal South coast and has a coastline of I 12 kilometers 
along the Indian ocean adjacent to Ethekwini Municipality on the north, Umgungundlovu and Sisonke District 
Municipalities in the west; the Eastern Cape province in the south and the Indian ocean in the east. 


UGU DISTRICT MUNICIPALITY 



The Ugu District is one of the 13 nodes for the implementation of the Integrated Sustainable Rural Development 
Programme (ISRDP). 

The concept of nodal development is based on spatial targeting where resources are directed to selected areas 
in response to identified problems and opportunities (ISRDP, 14 February 2002:30). 

The objective of this program is to create infrastructure to support social and economic development, and has 
potential to stimulate or kick-start local economic development. The programme focuses on Economic growth 
and development. Social development. Infrastructure development. Institutional and capacity development. The 
district has a population of approximately 715,000 consisting of 92% African, 3.4% Indians and 3.9% being whites. 
About 86.4% of Ugu District Municipality is rural. 

Umzumbe Municipality is 1 00% Africans, 99.9% rural and it is one of the highly populated Municipalities in the 
district with a population of about 196 202. Umzumbe municipality has a little economic activity and mostly 
survives through general government services. However, Umzumbe Municipality has a strong cultural and historical 
heritage ranging from the 1906 Bhambatha and Poll Tax Rebellion to authentic cultural celebrations and rituals; 
hence it (Umzumbe Municipality) fits well within the concept of nodal development as well as Integrated Rural 
Development Programme. 





Development Report Continues 





<< The main objective of the event which 
coincided with the Day of Reconciliation was 
to provide the emerging local artists a 
platform to perform to a wider audience 
and also to encourage our local communities 
to invest in South African talent. 


DEVELOPMENT EVENTS 


THE UGU SUMMER MUSIC FESTIVAL 


Ugu South Coast Tourism hosts the annual Ugu Summer Music Festival at Margate Beach on December 16 2010. This event 
is in partnership with the Ugu Arts and Crafts Council and the Department of Arts & Culture. The objectives of this event 
was to create a new product for the Ugu Region that will add value to the area; promote the spirit of community integration, 
celebration of diversity and to encourage the community of Ugu that they should invest in the local talent. 


The Ugu Summer Music Festival treats its spectators to a feast of Gospel, Maskandi, Poetry, Afro Pop and Afro Jazz Music. 
The event also provided a platform for local artists to fine-tune their skills at live performances.This event has also provided 
a platform for our local artists who will now be included in the lineup on the Vodacom Ugu Jazz Festival, and this has been a 
breakthrough for our artists. 
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EZINQOLENI MAIDENS CEREMONY 

Umgubho Wezintombi is an annual ceremony of the maidens which is a pre cursor to Umkhosi 
Womhianga eNyokeni, is held at KwaNyuswa under Ezinqoleni Local Municipality. The maidens 
participate in the traditional dance of the maidens in celebrating their purity. Intense counselling 
sessions are held prior and during the event where the older women from the communities 
counsel the young maidens on traditional values and how they should behave as young 
women. 


Ugu South Coast Tourism became involved with this event as a way of developing 
sustainable cultural and heritage events within the hinterland parts of the South 
CoastThe maiden’s ceremony provides an opportunity for our visitors to explore 
the rural parts of the South Coast by spending a whole day with the community 
of KwaNyuswa and to experience the life of the people of the local community. 
There is also ample of Zulu dancing, Zulu beer and traditional foods which 
the tourists can enjoy. This event has now been developed as part of the 
annual Sardine Festival. 




SCHOOLS ECO TOUR 


Ugu South Coast Tourism sponsors 6 schools from the Ugu District (Sehole High School in Umuziwabantu; Buhlebethu in Umzumbe, 
Zithokozise in Umdoni, Isukamuva in Vulamehio, Mdlangaswa in Hibiscus Coast and Ezinqoleni in Ezinqoleni) to participate in a schools 
eco-tour educational. The purpose of the outing is to encourage the students to take up tourism as a subject in high school and 
subsequent enter into the hospitality industry after completing their tertiary education. 


if The schools eco-tour provides the students 
with an opportunity to experience firsthand 
what the tourism industry entails and also 
the variety of tourism products that can be 
explored in the Ugu District 


The educational outing involves taking the schools to the Space Centre 
in Port Edward, the Port Edward Lighthouse, Craigs View, Riverbend 
Crocodile Farm, Wild 5, The Port Shepstone Lighthouse, Port Shepstone 
Museum and also to experience train ride in Harding - Hluku.This is 
also an opportunity for the students, whom many of them cannot afford 
to travel, to view the south coast and to put practical what they have 
learnt as theory in class. 





UGU SOUTH COAST TOURISM DEVELOPMENT STRATEGY 


Ugu South Coast Tourism has successfully completed the tourism development strategy which will be used to source funding from the various 
government institutions. The strategy produced six concept business plans, one of each of the local municipalities that fall under Ugu District 
Municipality. The strategy identified key projects that have the potential to unlock tourism activities in the hinterland parts of the district, and these 
activities also complement the activities that take place on our beaches. 


The projects identified are as follows: 

• Umdoni Municipality : Faith Mission Route 

• Vulamehio Municipality : Oral History Journey 

• Umzumbe Municipality : Ntelezi Msani Heritage 

• Hibiscus Coast Municipality : KwaXolo Cave Route 

• Ezinqoleni Municipality : Live Arts 

• Umuziwabantu Municipality : Ingeli Trails 


The concept business plans are now being used to source funding for the development of these projects. 
Funding proposals were submitted to CoGTA, who have shortlisted two of the projects 
that they are interested in funding. 
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CAPACITY BUILDING PROGRAMMES 



KZN AMBASSADOR PROGRAMME 




Ugu South Coast Tourism is currently involved in the KZN Ambassador Programme where we have 80 unemployed 
youth who are being trained in the tourism industry.The youth are placed at an establishment for a period on 12 months 
and they are given skills on how the business is run. This is a capacity building programme as it provides these youth with 
a tool and insight of what the tourism industry entails.The learners are also receiving accredited training in Culture 
/Nature tourist guiding, event assistance, volunteers and customer care. The value of the KZN Ambassador Programme 
is worth R3 million on the South Coast. 


BUSINESS SKILLSTRAINING 


Ugu South Coast Tourism has rolled out capacity building programmes to the informal traders at the various beaches 
to educate them on business skills and management. The programme capacitated the traders on labour issues, especially 
those that employ other people on their stands, and also assisted the informal traders on the importance of selling 
authentic goods instead of artificial goods.This has improved the quality of the products on sale at our beaches and also 
the customer/client relationships.The informal traders now understand that they emerging businesses and their businesses 
should be treated as such. 


SMME DEVELOPMENT 


Ugu South Coast Tourism continues with SMME Capacity building and transformation of the tourism industry by providing 
our SMME's with training. We successfully completed a workshop on the BBBEE Codes of Good Practice which was 
attended by 250 SMME's.The workshop on the Codes of Good Practice was important for the SMME's as it will capacitate 
them on the importance of management of their enterprises and make good business decisions based on the codes. 


TODR/SM AWARENESS CAMPAIGN 


The Ugu South Coast Tourism continues with its tourism awareness programme in the hinterland parts of the district. 
The campaign is a platform for a variety of stakeholders to engage with the local community on tourism programmes, 
especially how the communities can access tourism funding from the various government institutions.Tourism KwaZulu- 
Natal, Tourism Enterprise Programme, Amafa KZN, Department of Economic Development and Tourism have played 
crucial role in the rollout and success of the awareness campaign. 


TOUR GUIDE TRAINING - NATURE AND CULTURE GUIDES 


A key role for Ugu South Coast Tourism is to create and enabling environment for tourism growth and strategise to 
increase the involvement of SMME's in the tourism sector. Ugu South Coast Tourism has trained 30 tour guides, of which 
15 were trained in Culture Guide and the other 15 trained in Nature Guide.These tour guiding courses have equipped 
our SMME's to become active participants in the tourism sector, specifically in their rural environment. 
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7. Marketing Report 


The Tourism Growth Strategy addressed the need to re-develop the Brand Architecture 
for the destination; and it was amended to reflect the uniqueness of the region. 


The below segments were determined and advertising will focus 
on the following themes: 

Winter - Wildlife & Sardine Run 
Autumn - Mountains, Scenery and Adventure 
Spring - Culture, Arts & Crafts 
Summer - Beach and Sun 


The Tourism Growth Strategy addressed the need for the brand of “South Coast” and the 
marketing mix to reflect the growing trend of e-marketing and re-focus our efforts on familiarization 
visits for both media and trade; attendance at trade shows to complement the traditional above- 
the-line advertising in magazine publications and newsprint. 

A consistant brand image has been developed and we promote the following 
themes: Welcoming Exciting Secure, Relaxing Special, Sexy and 
Cool, Adventurous, Generous, Happy and Fun Filled. 


TKZN research indicated that the average length of stay is nine (9) days, of which only three (3) 
days were spent at the beach, clearly showing that there is a need develop a range of 
‘Great Day Out’ experiences which are now incorporated into our quarterly in-house 
publication “the Likeable Local” and the “Southern Explorer Route Guide”. 


The South Coast has been positioned as a fun, upmarket destination targeting 
Lsm 6-10 markets locally and upwardly mobile "SADC & :"BRIC' states, 

as well as UK, USA, Germany, Sweden. 




o E-MARKETING 

South Coast Tourism contracted with E-pages. net to develop an interactive 
web platform for members, trade and visitors to access information on the 
Destination. The contract allows members free access to upload both data 
and photographs onto the site via a word based system thereby eliminating 
the need for language training. 

In addition we built on our partnership with South Coast Style to develop a 
monthly newsletter to all Tourism stakeholders.The database has grown from 
an initial target audience of 700 subscribers to over 2500 over a 6 month 
period. The newsletter features upcoming events, feedback on recent and past 
events hosted by Tourism, advice on matters that affect the general Tourism 
Trade such as the introduction of the Consumer Protection Act, new product 
development and features on members of the community. 

The newsletter also allowed us to update the brand architecture whereby we 
utilised the marketing profiles of local celebrities to promote the South Coast 
Brand as a destination. 


Social Media Platforms have become an integral part of Destination Marketing. 
The power ofYou-Tube is immense where clips can go viral in a matter of 
minutes and can reach audiences of millions within 24 hours. The challenge 
is use these platforms in a socially responsible manner. Facebook is the most 
popular of the Social Media platforms and South Coast Tourism is taking 
advantage of this through our partnership with South Coast Style who regulary 
reach over 80 000 people through the friends network*. 





southcoaststyle 

Showcasing Successful Realities ^ 










ROAD CLOSURE 


FEBRUARY 20 10 NEWSLETTER 


southcoaststyler’s 
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South Coast Style is an independent community blog, working in conjunction 
with UQU South Coast Tourism - packaged as a newsletter sent directly to your 
inbox. The aim is to elevate the perception and image of the South Coast 
focusing on the people who create successful realities that directly impact o 
tourism. South Coast Style aims to be a bridge between business, tourism ai 
the people behind the brands. 


S^tk Coast 


Hi 


W/ am kidcy enou(A to be oMe to nde my 
HcHey Davidion all mcr tbe beoutiflil 
South Coast, which a peffen for bike 
ndH^ with its eS-yeat-nund stuimint 
weather & eurn better scenery.' 
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South Coast Tourism has been actively 
promoting the 'Paradise of the Zulu 
Kingdom' to a much younger audience.We 
hove spent wisely this past year in 
developing our e-business focus and using 
social media platforms to attract a new, 
vibrant community of holiday-makers to 
the coast We are quietly confident that we 
will reap the rewards for years to come 
with a host of new tourism ambassadors 

for the South Coast.” 

CEO SOUTH COAST TOURISM 
MICHAEL BERTRAM 


PARADISE 
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o FAMILIARISATION TRIPS 

The return on our investment regards inviting local and nationwide media to the South Coast 
is remarkable. This strategy has yielded great return on investment regards creating awareness 
surrounding South Coast Tourism products. We will continue to invest and to grow this concept. 
Familiarisation trips are ongoing throughout the year. During 201 I we have focused on running 
familiarisation trips in tandum with our key flagship events. 

FAMILIARISATION TRIPS 
Caxton Media 

Visited: Shelly Harbour, Oribi Gorge, San Lameer 

The Weekend Witness 

Visited: Port Edward, Trafalgar, Oribi Gorge 

Sunday Times Food & Travel 

Visited: Scottburgh & Surrounds (Tour I Southern Explorer), also featured Oribi Gorge (Tour 3 
Southern Explorer) 

Ukhozi FM - Ugu Jazz Festival 

Visited: Oribi Gorge, Port Edward, Umthunzi, San Lameer, Ugu Sports & Leisure Centre for the 
Ugu Jazz Festival 20 1 I 

Igagasi FM, Sowetan, Isolezwe, Sunday World Lifestyle, Sunday Times Zulu edition 

Visited: Oribi Gorge, Port Edward, Umthunzi & San Lameer, Ugu Sports & Leisure Centre for the 
Ugu Jazz Festival 20 1 I 

Pan African Media &Tour Operators 

Visited: Botswana, Nigeria Kenya -Visited:The Estuary, St Michaels, Oribi Gorge & The Wild Coast 

SA Express 




TRADE SHOWS AND ROAD SHOWS 


Trade and Consumer Shows: 

Ugu-SCT partners with either National or Provincial bodies at major tourism / hospitality 
trade and consumer shows. 

Strategy: 

For South Coast Tourism and its members to market and showcase the regions products. 
To use the Indaba, Africa’s largest tourism trade show as a platform to attract and 
increase market share. 

As a platform to create awareness and to market the 201 I Sardine Festival. 

Objective 

To create awareness about the South Coast region and what it has to offer as a tourist 
destination. 

To network and to create opportunities to position the region as a ‘Destination for All 
Seasons’. 

To promote the region to both the local and international market. 

Domestic 

• Tourism Indaba -Albert Luthuli (Durban) ICC 

• Lions Show - Port Shepstone 

• Ingeli (Harding) Agricultural Show 

• Getaway DSTV - Coca Cola Dome, Johannesburg 

• Soweto Show -Johannesburg 

• Beeld Show - Johannesburg 
International 

• World Travel Market (London) 

The concept at trade shows is to highlight the tours and itineraries of the region, and 
thus promoting the whole of the district rather than merely focusing on beach-based 
activities area. 




Educational Road-Shows were 
undertaken in all six Local 
Municipal areas: 


The activities were as follows: 

• Establishment of local community 
forums to provide a platform for debate 
and inter-action 

• Information sharing by participants in 
theTourism Sector; and provide platform 
for community members to learn more 
about economic opportunities in this 
industry. 

Concepts to communities who are not 
participants in theTourism Sector and 
provide information on how to enter 
the industry. 

• Information dissemination about 
membership opportunities and Entity 
support; and emerging product owners 
were inducted into the tourism industry 
‘free of charge’. 

The road shows were well received by 
the communities and more road-shows 
are planned in the first quarter of 20 1 2. 


PARADISE 
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BRAND ARCHITECTURE 



The Tourism Growth Strategy addressed the need to re-develop the 
Brand Architecture for the destination; and segmentation focuses on 
creating a destination for all seasons around four key pillars: 


or TMi ig 


Winter Wildlife & Sardine Run 









Autumn Mountains, Scenery and Adventure 
Spring Culture, Arts & Crafts 
Summer Beach, Sun and Entertainment 


^ ^The South Coast has been 
positioned as a fun, upmarket 
destination targeting LSM 6-10 
markets locally and upwardly 
mobile seeking good clean family 
entertainment and value 
for money. 









Discover Africa's 
South Coast! 
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+27 39 692 7944 
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Campaigns Developed: 


Brand Ambassdor 
Great days Out 
A Destination for all Seasons 
Dive the South Coast 
Party on the South Coast 
Blue Flag Beaches 
Visa 2 Fun 


Featuring Clint Strydom, Heather Clark and Hayley Smith 

Eco and Agri Tourism 

Marketing as 365 Day Destination 

Focusing on Diving and the Marine Environment 

Promoting Student Week 

The South Coast has all the Blue Flag Beaches in KZN 
Targeting the younger generation 
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African Safari 
The Blue Train 
Country Life 
Getaway 
Go Fish 
Go&Weg 
H.O.G. 
Indwe 
Passport 
Responsible Traveller 
Rock, Surf and Deep 
WWW 


National publications were as follows: 

About Time One Time airlines in-flight magazine 
Beach and Bush 
Up-market and Exclusive 
Binding, Eco-Tourism and Township Tours 
Day Trips on the South Coast 
Fishing, Sardine Run and Sardine Festival 
Binding and Hinterland 
Harley Owners Group Magazine 
SAExpress airlines in-flight magazine 
Airport Magazine 
Eco and Green Tourism 
Fishing, Sardine Run and Sardine Festival 
TKZN Events Publication 




A consistant brand image has been developed and we promote the following 
themes; Welcoming Exciting Secure, Relaxing Special, Sexy and 
Cool, Adventurous, Generous, Happy and Fun Filled. 










THE GENERIC GUIDE 


Cdcirt 

PARADISE 


Ugu South Coast Tourism produces an annual publication 
specifically designed for Trades Shows to highlight the 
unique selling features of South Coast. The full cost of 
the publication is borne by the Provincial Tourism Authority. 
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PROMOTIONAL MATERIAL 


Ugu South Coast Tourism has developed a range of marketing materials throughout the financial year.These promotional 
materials are used at Trade and Consumer Shows, events, activities and to all visitors to the District. 


MBxporer 


KZN SOUTH COAST 


SOUTHERN EXPLORER ASSOCIATION (SEA) 

SEA produced 80,000 brochures and 50,000 DL Brochures. Ugu-SCT has a three- 
year PPP contract with the Southern Explorer Association which commenced in 
24 February 2010. The contract value is R360,000 per annum and linked to CPIX. 
SEA is a generic route association which covers the entire Ugu District. It is a 
membership based association and covers attractions, activities, placers of interest, 
hotels. Guest Houses, Lodges, BnBs, restaurants, crafters. Ugu-SCT identified 
and promotes 1 6 development products who are promoted by SEA 
on an annual basis. 


SEA is promoted via web-based activities and a multi-page fully colour brochure. The brochure is professionally distributed 
throughout South Africa at key, strategic locations by Brochure Management Services (BMS). 


THE LIKEABLE LOCAL 

The Likeable Local is produced quarterly with a 
print run of 1 5,000 and covers all the Ugu South 
Coast Tourism Members.The brochure is 
distributed through the 9 Tourism Offices and 
the members. 
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MARKETING EVENTS 




Ugu - South Coast Tourism has concluded a number of multi-year contracts with the 
private sector to further promote the District through Events. 

They are as follows: 


AFRICA BIKE WEEK 

BEACH EVENTS CO-ORDINATOR PROGRAMME 

FEVER X GAMES 

INGELI AGRICULTURAL SHOW 

THE INGELI DHAGA 

SCOTTBURGH ISO 

THE SARDINE FESTIVAL 



AFRICA BIKE WEEK 


Ugu-SCT inconjunction with Harley Davidson and Hibiscus Coast Municipality host 
this annual event in the last week of April. 

• This is the first Harley Davidson convention to take place in Africa. 

• Margate hosted the event, which was based in Panorama Parade, where a Harley 
tented village is erected and goods and services related to motor-biking are 
on display. Approx. 50,000 visitors attended the event, which also culminated 
in evening music shows on Margate Beach. 

• During the 2009 event approximately 4,000 motor-bike riders took part in a 
three-day rally; which included out-rides to Oribi Gorge, Port Edward and 
Shelly Beach areas. 

A new 5 year contract was negotiated and signed between Harley Davidson, Ugu- 
District Municiapallity, Hibiscus Coast Municipality and Ugu South Coast Tourism 
during 20l0.The new contract value is R 440 000 and linked to CPIX and will run 
for 5 years with a further 5 year option if all parties are in aggreement. If either 
party wishes to cancel after the initial 5 year period 6 months notice in writing 
must be given. 
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MARKETING EVENTS CONTINUED 


BEACH EVENTS CO-ORDINATOR PROCRAMA^E 


Ugu-SCT appointed Wozani Africa to provide a three year programme events over the main beaches of the Ugu District; 
with a dedicated four-seasonal programme. 


This is the second year of die 3 year contract between Wozani Africa and South Coast 
Tourism. 


Wozani Africa provide the following services: 


• Provide a minimum of 200 days events each year; these 
events/activities are to attract, retain and entertain 
visitors to the beaches of the region. 


Development and organising events over the 5 main 
beaches; Scottburgh, Hibberdene, St. Mikes, Margate and 
Port Edward. The events are not limited only to these 
beaches. 


Ugu-SCT has a three-year PPP contract with the ‘Wozani 
Africa Promotions in partnership with Multi-Media 
Great Proposals* which commenced in 01 June 2009. 
The contract value is R300,000 per annum and increases 
at 10% per annum. 


The South Coast is attracting higher profile brands than in previous years using the South Coast Beaches as a platform 
to increase their visibillity proving theat the South Coast is an attractive destination of choice. 


To name a few:Appletizer, Nivea, Coca-cola, Vodacom, MTN, Liqui Fruit, Aquella and Cartoon Network, Sony X Box. 








9 Days of extreme sport and entertainment was held from 1 1 th - 19th December 2010 at Margate Sports 
School. A launch opening was held, gala prize giving and a clothing merchandise range was made to promote 

the brand. ZigZag magazine hosted one of the evening entertainment parties. 



To create an ongoing legacy project involving various sport disciplines 
Value - R 200 000 on a 3 year contract which is based on a diminishing value. 


Events 

12 December 
1 1 December 
16 December 
1 1 December 
15 December 
1 9 December 
1 9 December 


Endurocross 
Body boarding 1 3 to 
Wakeboarding 1 4 to 
Touch Rugby 
Extreme Golf Margate Country Club 
Surfing 1 8 to 
MTB Classic 


Entertainment 

Dance, You're on Fire! 1 1 December, opening party, MC Nicole de Gruchy 

John Ellis 12 December 
Freezone & Forthlock 13 December 
City Bowl Mizers 14 December 
Extreme Comedy with Joe Rasdien and Chris Forrest 15 December 
Night Wakeboarding & DJ's Umtamvuna River Lodge 15 December 
Reconciiation Day Cancer, Tidal Waves, Gazelle 1 6 December 
MMA Fight Night 1 1 December 
Prime Circle and Catlike Thieves 1 8 December 
Awards Evening l9D^ember 
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Objective 

To attract a young adrenalin seeking market and their families to the South Coast 
To augment the December peak season entertainment line-up for visitors 
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MARKETING EVENTS CONTINUED 

THE INGELI DHAGA 

The Ingeli Dhaga, now going into its tenth year, has been a natural progression 
from the Ingeli Swim, held each year in March, at Harding. This event came about 
as a focused effort by Westbury Preparatory School parents to hold a swim that 
caters for the under- 10 swimmers in the area, therefore the emphasis is on young 
swimmers. The focus of the Ingeli Dhaga is to encourage schools participation and 
work towards an inter-schools competition, without discouraging adult participation. 

The Dhaga comprises the Ingeli open-water swims, as in previous years, but now 
also encompasses a new TRIATHLON event for adults and a HALF-TRIATHLON 
for children who are under sixteen. Both events have been sanctioned by the KZN 
Triathlon Association, who are on hand to referee the races. The entrants can 
choose between entering the swim events only, or the triathlons - where the swim 
shall comprise the first ‘leg’ of the triathlon. 

South Coast Tourism in conjunction with the Ingeli area committee has developed 
an interactive website for the Tourism Community and provided marketing support 
for this event. 
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SCOTTBURGH 150 YEAR CELEBRATIONS 

Scottburgh is the oldest established town on the South Coast, and Umdoni 
Municipality in conjunction with South Coast Tourism embarked on a year-long 
calendar events to celebrate 150-years of existence. Ugu South Coast Tourism 
developed the Scottburgh 1 50 Brand and all the associated marketing materials. 

A gala dinner was held in the Scottburgh town hall to proceed the birthday 
celebrations, followed by the official launch of a photographic journal held at 
The House of the Rising Sun on the 1 7th of January 2011. 

The town was dressed to celebrate its birthday and centenary with street pole signage and banners. Scottburgh 150th Celebration Feather Banners 
to brand events were also produced. A promotional dvd was made to promote Scottburgh as a holiday and weekend destination. Flyers were distributed 
to create awareness. Scottburgh also ran a Christmas programme of events in 2010 as part of the Scottburgh 150 Celebrations. 

Scottburgh Celebrating 1 50 Years Events: 


26 June 

Music, Music and More Music 

Scottburgh Beach 

2 July 

Scottburgh SLSC Beer Run 

Scottburgh Beach to The Country Club 

3 July 

Scottburgh Lions ‘Sugar Cane’ Fun Run 

Scottburgh 

3 July 

Christmas in July 

Scott Street 

8 July 

Christmas Dinner Dance 

Blue Marlin Hotel 

10 July 

Rising Sun ‘Umzinto Charity Fair’ 

Umzinto 

16 July 

Discovery Scottburgh to Brighton 

Scottburgh - Brighton 

16 July 

Discovery Scottburgh 2Toti 

Scottburgh Beach 

1 -5 Aug 

Annual Bowls Tournament 

Scottburgh Bowling Club 

7 Aug 

Scottburgh Classic Car Show 

Scottburgh 




The Scottburgh ISO Photographic Journal is on sale throughout the town showcasing 
historic photos of Scottburgh through the ages; a youthful DVD showcasing 
Scottburgh and the Umdoni region was also launched at the same time. 
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MARKETING EVENTS CONTINUED 



6. Marketing Report Continues 


THE SARDINE FESTIVAL 


festivalYf 


'The Greatest Shoal on Earth.' Each year an unbelievable feeding frenzy takes place in the oceans of South Africa as billions of sardines migrate 
up the KwaZulu-Natal South Coast creating a unique and exhilarating experience for divers, birders, whalewatchers and anglers. KwaZulu Natal 
South Coast has become a popular destination for diving enthusiasts from around the world. With spectacular tropical reefs and dramatic wrecks, 
and an astonishing variety of sea-life it is no wonder Aliwal Shoal and Protea Banks hit many divers top 10 lists. 


Diving the Sardine Run has to be one of the most awe inspiring events for any diver.This phenomenon is up to Mother Nature and so 
it is difficult to predict the time and currents that bring the sardines close to shore along with sharks, a superpod of dolphins, whales, 
gamefish and cape fur seals. 'Dive the Sardine Run' is one of the themes that we marketed for 2011. 

In celebration of this annual marine phenomenon, we offer a host of activities and events to keep you busy as you anticipate the first 
sightings of sardines. For 2011 we decided to include a host of additional events under the Sardine Festival banner. The events ran from 
4 June - 28 August 201 I.The Sardine Festival has been used as a platform to drive sport events in the districts, to increase the amount 
of visitors into the region during the winter low season months as well as to encourage visitors to spend while they are here. 

SARDINE FESTIVAL EVENT CALENDAR 201 1 


JUNE 

EVENT 

AREA 

4 - 5 June 

Quattro Go Fish King of the Sea 

Pumula Beach Hotel 

12 June 

Sardine Super Classic Mtb 25 & 45km 

Old Pont - Port Edward 

15 - I7june 

Sardine Run 3 Day GolfTournament 

Scottburgh/Umkomaas/Selborne 

18- I9june 

Scottburgh Winter Solstice Festival 

Scottburgh 


Trail Run 

Scottburgh 


Island Tribe Scottburgh Surf Ski Race 

Scottburgh 

25 June 

Ugu Jazz Festival, 5th Annual Jazz Festival 

Ugu Sports & Leisure Centre 

JULY 

EVENT 

AREA 

3 July 

Sardine Half Marathon & Walk 21km 1 

Douglas Mitchell Grounds Uvongo 

5 -9July 

Mallards Mercury Ski Boat Festival 

St Mikes 

9 July 

Umgubho W Ezintombi Maiden Ceremony 

KwaNyuswo: Ezinqoleni 

15 - I7july 

Lions Show South Coast: 

Port Shepstone 

30 July 

Umtamvuna Portuguese Food &Wine Mariners Festival 

Port Edward 

31 July 

Sardine Festival Golf Day 

Port Shepstone Country Club 

AUGUST 

EVENT 

AREA 

5-7Aug 

South African National Polocrosse Club Championships 

Paddock 

14 Aug 

Ingeli Show 

Ingeli / Harding 

26- 28 Aug 

Mifihio Secret Trail 

Ingeli to Wild Coast 

27 Aug 

Colouring Competition 

South Coast Mall 
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NATIONAL PUBLICATIONS THAT WERE USED TO ADVERTISE 
THE SARDINE RUN & FESTIVAL 

Responsible Traveller Magazine(lndabaToursm Trade Show issue) 

Explorer SA Magazine (Indaba Trade Show issue) 

Passport Magazine 
Indwe Magazine 

What Where & When Magazine 
Experience South Africa Magazine 
Out There Magazine 


To Lu4 
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U&f lim MniineJL. . 





Airport Magazine 
Explore South Africa Magazine 
AbouTime Magazine 
Rock, Surf & Deep 
Forever Resorts 
Mercury Supplement 

Ugu South Coast Tourism inconjunction with Tourism KwaZulu-Natal and KZN Sharks Board hosted the Annual 
Sardine Festival. The festival ran over 3 months, from June 201 I till August 2011. 

Newsclip's media audit estimated that the 201 I Sardine Festival gained over R4 93 1 569.77 million worth of exposure 
for the Ugu District. 
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8. Visitor Information Centres 


i’i’lhe Ugu-SCT Visitor Information Strategy" implementation plan aims to develop three distinct 
visitor centres. Each type of VIC needs to focus on services which will contribute to its long 
term economic sustainability. In some coses, these will be services for local residents rather 

than for visitors. 



FOR SIMPLICITY, WE HAVE DEFINED THREE 
CATEGORIES OF VIC: STRATEGIC; DESTINATION AND 
COMMUNITY: 


Strategic VIC’s: are those that are located in key gateways and prime tourist destinations - (or 
'hooks' as defined in International marketing terms). They typically handle over 100,000 counter 
enquiries a year and have a high proportion of staying visitors using their service. They also have 
a high proportion of overseas visitors who may be seeking information on other parts of the 
country.They have a major role to play in presenting both the region and the country to visitors. 

Destination VIC’s: are located in secondary but important visitor destinations and have significant 
levels of visitor activity. They would typically handle between 30,000 and 100,000 counter enquiries, 
with roughly equal proportions from staying, day visitors and local residents. They should: 

• Offer a range of visitor and community services 

• Support local tourism businesses 

• Support civic pride and provide a 'sense of place' 

• Facilitate and promote local events, arts and cultural opportunities 

• Be managed cost-effectively possibly as part of a shared premises or operation with a relevant 
organisation. 

Community VIC’s: These VICs may be found in either rural areas with low levels of activity 
or in non-tourist urban locations. They would have a high level of usage by their local community, 
and a low level of usage by staying or day visitors.They should: 

• Offer services useful to the local population 

• Provide information to visitors and a contact point for local tourism businesses 

• Support local events, arts and culture 

• Be managed cost-effectively, probably as part of a joint operation with other services or 
operators 


NEW TOURISM OFFICE 

Ugu South Coast Tourism launched its new Tourism Information Office at Ingeli Forest Lodge, 
under Umuziwabantu Local Municipality.The office is fully fledged with state of the art light boxes 
for our members to advertise and also provides administrative support to the impoverished 
community of Harding in terms of tourism development. It also serves as a gateway entrance 
from the Eastern Cape into KwaZulu Natal, specifically the Ugu District. This tourism information 
office was established in line with our strategy to ensure that we are visible in all our local 
municipalities. 



VISITOR INFORMATION CENTRES: 


Scottburgh 

+27 39-976-1364 

Ezinqoleni 

+27 39-687-7561 

Margate 

+27 

39-312-2322 

Hibberdene 

+27 39-699-3203 

Harding 

+27 39-553-0012 

Southbroom 

+27 

39-316-6139 

Port Shepstone 

+27 39-682-2455 

Shelly Centre 

+27 39-315-7065 

Munster 

+27 

39-319-1 193 





9. Financial Report 




Ugu-SCT are grateful to Ugu District Municipality for their continued financial support 

during the period under review. 


The tabled financial statements will be audited by the Auditor General offices for the June 201 I year end. 

UGU GRANT 

Ugu District Municipality has allocated the amounts of R4 500 000 towards Marketing and a further R3 500 000 Development grant funding to the 
company. Grant fund from the Local Municipalities has been budgeted by the company to the amount of R 2 140 OOO.OO.The accumulated surplus 
from prior years trading of the original tourism associations allocated to this year's annual budget. 


MEMBERSHIP REVENUE 

Total Number of Members: approximately 480 members registered to the Tourism Company. Of those, 380 members have paid their fees. We have 
20 emerging business members that are not required to pay an annual membership fee. The balance of the members that have not yet paid their 
membership fees will be contacted. A number will have to be written back (reversed) as businesses will have closed or changed hands and the new 
owner may not wish to continue with the association. 

Ugu South Coast Tourism determined to rationalize fees across the District and to make the fees more attractive to potential new members - fees 
were reduced across the range: 

" R 0 for emerging businesses 

" R 120 for business outside the industry and friends of tourism 
" R 360 for all other tourism / hospitality businesses 

South Coast Tourism has a variety of members ranging from accommodation, activities, restaurants and conference facilities. All the 
members pay a membership fee which goes towards the marketing and advertising of their products. Although Membership to the 
local CTO is governed by Tourism KwaZulu-Natal, due to the lack of policing, many businesses that should be members are not. 


AREA COMMITTEE'S 

The service level agreement between the parent municipality and Ugu-SCT demands that "Information and Provision" be 
enacted and the board determined that the best means of delivering this role alongside marketing and development 
would be through the provision of a public-private forum. 





A constitution was developed for Area Committee's to be formally adopted in pre-determined geographic areas 
and served by existing tourism offices.The area committee's consist of not more than eight private sector members 
and not more than three council appointed members. The BoD have stipulated that each committee Chairperson 
also be represented on the CEO/Chairpersons forum; which allows for bottom-up approach to dealing with the 
specific requirements of each geographic area.The CEO would like to thank all area committee members for 
their valuable inputs into the success of tourism in the wider Ugu District. 
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10. Auditor’s Report 


REPORT OFTHE AUDITOR-GENERAL TO THE KWAZULU-NATAL PROVINCIAL LEGISLATURE 
AND THE DIRECTORS ON UGU SOUTH COAST TOURISM (PTY) LTD 

REPORT ON THE FINANCIAL STATEMENTS 

Introduction 

1. I have audited the accompanying financial statements of the Ugu South Coast Tourism (Pty) Ltd, which comprise 
the statement of financial position as at 30 June 2011, the statement of financial performance, statement of changes 
in net assets and cash flow statement for the year then ended, and a summary of significant accounting policies 
and other explanatory information, as set out on pages XX to XX. 

Accounting authority's responsibility for the financial statements 

2. The accounting authority is responsible for the preparation and fair presentation of the financial statements in 
accordance with the South African Standards of Generally Recognised Accounting Practice (SA Standards of 
GRAP) and the requirements of the Local Government: Municipal Finance Management Act of South Africa, 2003 
(Act No. 56 of 2003) (MFMA), the Division of Revenue Act of South Africa, 20 1 0 (Act No. I of 20 1 0) (DoRA) 
and the Companies Act of South Africa, 2008 (Act No. 7 1 of 2008), and for such internal control as management 
determines necessary to enable the preparation of financial statements that are free from material misstatement, 
whether due to fraud or error. 

Auditor-General's responsibility 

3. As required by section 188 of the Constitution of the Republic of South Africa, 1996 (Act No. 108 of 1996), 
section 4 of the Public Audit Act of South Africa, 2004 (Act No. 25 of 2004) (PAA) and section 1 26(3) of the 
MFMA, my responsibility is to express an opinion on the financial statements based on my audit. 

4. I conducted my audit in accordance with International Standards on Auditing and General Notice No. I I I I of 
2010 issued in Government Gazette No. 33872 of 15 December 2010. Those standards require that I comply 
with ethical requirements and plan and perform the audit to obtain reasonable assurance about whether the 
financial statements are free from material misstatement. 



5. An audit involves performing procedures to obtain audit evidence about the amounts and disclosures in the financial 
statements. The procedures selected depend on the auditor's judgement, including the assessment of the risks of 
material misstatement of the financial statements, whether due to fraud or error. In making those risk assessments, 
the auditor considers internal control relevant to the entity's preparation and fair presentation of the financial 
statements in order to design audit procedures that are appropriate in the circumstances, but not for the purpose 
of expressing an opinion on the effectiveness of the entity's internal control. An audit also includes evaluating the 
appropriateness of accounting policies used and the reasonableness of accounting estimates made by management, 
as well as evaluating the overall presentation of the financial statements. 

6. I believe that the audit evidence I have obtained is sufficient and appropriate to provide a basis for my audit opinion. 



Pietermaritzburg 

30 November 2010 
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1 1 . Report of the Directors 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration number 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 

Directors' Report 


The directors present their report, which forms part of the audited annual financial statements of the Ugu-South Coast Tourism 
(Pty) Ltd for the year ended 30 June 201 1 . 

1 . Review of activities 
Main business and operations 

Ugu-South Coast Tourism (Pty) Ltd was registered in terms of Section 86C of the Local Government: Municipal Systems Act 32 
of 2000. The entity started operations on 1 July 2009 when it took over all assets, liabilities and all responsibilities and functions 
of Hibiscus Tourism Association. 

These annual financial statements have been prepared in accordance with Generally Recognised Accounting Practice (GRAP), 
issued by the Accounting Standards Board in accordance with Section 122(3) of the Municipal Finance Management Act, (Act 
No 56 of 2003). The standards and pronouncements that form the GRAP Reporting Framework for the 201 1 financial period are 
set out in Directive 5 and the supplements thereto Issued by the Accounting Standards Board (ASB) on 1 1 March 2009 and in 
January 201 1 . 

The company carries on the business of tourism development and promoting the Ugu district as a tourism destination. 

The operating results and state of affairs of the company are fully set out in the attached financial statements and do not in our 
opinion require any further comment. 

2. Going concern 

The company is dependent on the support of its parent and related entities for funding for the next financial cycle and the 
foreseeable future. The directors are concerned that such funding may not be forthcoming timeously. Notwithstanding the 
concern, these financial statements have been prepared on the basis of accounting policies applicable to a going concern. This 
basis presumes that funds will be available to finance future operations and that the realisation of assets and settlement of 
liabilities, contingent obligations and commitments will occur in the ordinary course of business. 

3. Events after the reporting period 

The directors are not aware of any material matter or circumstance arising since the end of the financial year that requires 
attention. 

4. Authorised and issued share capitai 

There were no changes in the authorised or issued share capital of the company during the year under review. 

5. Directors 

The directors of the company during the year and to the date of this report are as follows: 


Name No of meetings Changes 

attended 


Elizabeth Joy Crutchfield 
Howard Russell Kelly 
Colin John Davenhill 
Joan Harris 
Paul Timothy Jeffreys 
Wutu Victor Mzulwini 
Zama Patrick Ngubane 
Dhanapalan Deveraj Naidoo 
Msizi Hollingsworth Zulu 
Sazi Darius Mbhele 
Thompson Bongumusa Mbhele 
Sibusiso Wycliff Mkhize 
Khethukuthula Joseph Zulu 


5 

3 

4 
3 

3 

4 

3 

4 
2 
2 

Resigned - June 2010 

2 

3 



Ugu-South Coast Tourism (Pty) Ltd 

(Registration number 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 

Directors' Report 

6. Secretary 

The company had no secretary during the year. 

7. Auditors 

The Auditor-General will continue in office for the next financial period. 

8. Expression of appreciation 

I am grateful to the directors, the Audit Committee and the General Manager: Finance & HR for the support extended during the 
financial year. A special word of thanks to all staff who assisted with the collation of year-end information necessary for the 
compilation of these annual financial statements. 

9. Approval of the financial statements 

The financial statements set out on pages 2 to 31 , which have been prepared on the going concern basis, were approved by the 
board of directors on 31 August 201 1 and were signed on its behalf by: 


Director 



1 2. Statement of Financial Position 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration number 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 


statement of Financial Position 


Figures in Rand 

Note(s) 

2011 

2010 

Assets 




Non-Current Assets 

Property, plant and equipment 

2 

532 321 

535 527 

Intangible assets 

3 

122 676 

188 389 



654 997 

723 916 

Current Assets 

Trade and other receivables 

4 

3 615 598 

2 391 660 

Cash and cash equivalents 

5 

1 767 478 

2 360 155 



5 383 076 

4 751 815 

Total Assets 


6 038 073 

5 475 731 

Equity and Liabilities 




Equity 

Share capital 

6 

100 

100 

Retained income 


4 805 686 

4 530 712 



4 805 786 

4 530 812 

Liabilities 




Current Liabilities 

Operating lease liability 

7 

27 950 

1 903 

Trade and other payables 

8 

1 204 337 

924 390 

Income received in advance 

9 

- 

18 626 



1 232 287 

944 919 

Total Equity and Liabilities 


6 038 073 

5 475 731 



1 3. Statement of Comprehensive Income 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration nunnber 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 


statement of Comprehensive Income 


Figures in Rand 

Note(s) 

2011 

2010 

Revenue 

Municipal grants 

10 

11 190 000 

10 140 000 


Other income 


Commissions 


158 859 

154 030 

Events 


400 000 

438 005 

Information office projects 


176 687 

76 392 

Interest received 


110 747 

134 905 

Membership subscriptions 


239 329 

150 190 

Sales 


6 540 

1 356 


11 

1 092 162 

954 878 

Expenses (Refer to page 6) 


(12 007 000) 

(9 764 468) 

Operating profit 


275 162 

1 330 410 

Finance costs 

12 

(188) 

(4 200) 

Profit for the year 


274 974 

1 326 210 
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1 3. Statement of Comprehensive Income Continued 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration number 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 


statement of Comprehensive Income 


Figures in Rand 

Note(s) 

2011 

2010 

Operating expenses 




Accounting and secretarial fees 


30 215 

35 137 

Advertising 


1 562 241 

1 506 860 

Annual event support 


2 763 238 

2 323 088 

Annual report 


26 425 

- 

Auditor's remuneration 

13 

299 405 

- 

Bad debts - cancelled membership 


44 796 

- 

Bank charges 


19 490 

24 460 

Beach entertainment programme 


330 000 

327 500 

Branding 


- 

41 791 

Conferences 


70 691 

76 410 

Depreciation, amortisation and impairments 


555 773 

1 1 1 638 

Development strategy 


184 763 

21 450 

Directors' remuneration 

14 

57 000 

97 500 

Donations 


2 950 

1 036 

Electricity and water 


58 772 

38 558 

Employee costs 

15 

3 590 313 

3 250 685 

Insurance 


30 620 

25 038 

Internet 


27 978 

40 746 

Legal fees 


35 790 

84 541 

Media educationals 


125 259 

32 438 

Motor vehicle expenses 


18 228 

- 

Office cleaning and refreshments 


45 829 

41 480 

Photo library 


7 780 

6 600 

Postage 


5 375 

3 898 

Printing and stationery 


67 184 

57 748 

Professional fees 


144 113 

2 546 

Promotional items 


7 915 

16 405 

Rental - Equipment 


22 591 

20 786 

Rental - Offices 


401 655 

288 660 

Repairs and maintenance 


69 513 

42 557 

Security 


109 817 

57 915 

Shows and exhibitions 


404 948 

443 801 

Signage 


34 381 

11 879 

Special projects 


20 311 

75 237 

Subcommittee expenses 


755 

3 358 

Subscriptions and membership 


26 164 

28 962 

Telephone and fax 


236 639 

223 082 

Training and development 

16 

469 263 

227 363 

Transport and freight 


1 500 

- 

Travel reimbursement 


40 723 

116 995 

Uniforms 


9 797 

43 351 

Webhosting 


46 800 

12 969 



12 007 000 

9 764 468 

Other comprehensive income 


- 

- 

Total comprehensive income 


274 974 

1 326 210 



14. Statement of Changes in Equity 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration number 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 


statement of Changes in Equity 


Figures in Rand 

Share capital 

Retained 

income 

Total equity 

Balance at 01 July 2009 

_ 

_ 

_ 

Changes in equity 

Total comprehensive income for the year 


1 326 210 

1 326 210 

Issue of shares 

100 

- 

100 

Transfer from Hibiscus Coast Tourism Association 

- 

3 204 502 

3 204 502 

Total changes 

100 

4 530 712 

4 530 812 

Balance at 01 July 2010 

100 

4 530 712 

4 530 812 

Changes in equity 

Total comprehensive income for the year 

- 

274 974 

274 974 

Total changes 

- 

274 974 

274 974 

Balance at 30 June 2011 

100 

4 805 686 

4 805 786 

Note(s) 

6 
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1 5. Statement of Cash Flows 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration nunnber 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 


statement of Cash Flows 


Figures in Rand 

Note(s) 

2011 

2010 

Cash flows from operating activities 

Cash used in operations 

17 

(566 383) 

(139 601) 

Interest income 


110 747 

134 905 

Finance costs 


(188) 

(4 200) 

Net cash from operating activities 


(455 824) 

(8 896) 

Cash fiows from investing activities 

Purchase of property, plant and equipment 

2 

(129 935) 

(235 412) 

Sale of property, plant and equipment 

2 

5 947 

3 467 

Purchase of other intangible assets 

3 

(12 865) 

(171 774) 

Net cash from investing activities 


(136 853) 

(403 719) 

Cash fiows from financing activities 

Net cash flows of discontinued operations 


- 

2 772 770 

Totai cash movement for the year 


(592 677) 

2 360 155 

Cash at the beginning of the year 


2 360 155 

- 

Totai cash at end of the year 


1 767 478 

2 360 155 



1 6. Accounting Policies 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration number 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 

Accounting Policies 


1. Presentation of Financial Statements 


These annual financial statements have been prepared in accordance with Generally Recognised Accounting Practice (GRAP), 
issued by the Accounting Standards Board in accordance with Section 122(3) of the Municipal Finance Management Act, (Act 
No 56 of 2003). The standards and pronouncements that form the GRAP Reporting Framework for the 201 1 financial period is 
set out in Directive 5 and its supplements Issued by the Accounting Standards Board (ASB) on 1 1 March 2009 and in January 
2011. 


The Accounting Framework of the municipality is as follows (Listed below are only the relevant GRAP standards): 


• GRAP 1 

• GRAP 2 

• GRAP 3 

• GRAP 9 

• GRAP 13 

• GRAP 14 

• GRAP 17 

• GRAP 19 

• GRAP 100 

• GRAP 102 

• IPSAS 20 

• IFRS 7 

• IAS 19 

• IAS 32 

• IAS 39 

• IFRIC4 


Presentation of Financial Statements 
Cash Flow Statements 

Accounting Policies, Changes in Accounting Estimates and Errors 

Revenue from Exchange Transactions 

Leases 

Events after the Reporting Date 
Property, Plant and Equipment 

Provisions, Contingent Liabilities and Contingent Assets 

Non-Current Assets Held for Sale and Discontinued Operations 

Intangible Assets 

Related Party Disclosure 

Financial Instruments: Disclosures 

Employee Benefits 

Financial Instruments: Presentation 

Financial Instruments: Recognition and Measurement 

Determining whether an arrangement contains a lease 


1.1 Going concern assumption 

The annual financial statements have been prepared on the assumption that the entity is a going concern and will continue in 
operation for the foreseeable future. 

1.2 Offsetting 

Assets, liabilities, revenues and expenses have not been offset except when offsetting is required or permitted by a Standard of 
GRAP 

1.3 Property, plant and equipment 

Property, plant and equipment are tangible items that: 

• are held for use for administrative purposes; and 

• are expected to be used during more than one period. 

Costs include costs incurred initially to acquire an item of property, plant and equipment and costs incurred subsequently to add 
to, replace part of, or service it. If a replacement cost is recognised in the carrying amount of an item of property, plant and 
equipment, the carrying amount of the replaced part is derecognised. 

Property, plant and equipment is carried at cost less accumulated depreciation and any impairment losses. 


Depreciation is provided using the straight-line method to write down the cost, less estimated residual value over the useful life 
of the property, plant and equipment, which is as follows: 


Item 

Furniture and fixtures 
Motor vehicles 
Computer equipment 


Average useful life 

5 years 
5 years 
3 years 


The residual value, depreciation method and the useful life of each asset are reviewed at each annual reporting period if there 
are indicators present that there is a change from the previous estimate. I . 
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1 6. Accounting Policies Continued 


1 .3 Property, plant and equipment (continued) 

Each part of an itenn of property, plant and equipment with a cost that is significant in relation to the total cost of the item and 
have significantly different patterns of consumption of economical benefits is depreciated separately over its useful life. 

Gains and losses on disposals are determined by comparing the proceeds with the carrying amount and are recognised in profit 
or loss in the period. 

1.4 Intangible assets 

An intangible assets is an identifiable non-monetary asset without physical substance. 

Intangible assets are initially recognised at cost. 

If the company is unable to make a reliable estimate of the useful life of an intangible assets, the life will be presumed to be 10 
years. 

The amortisation period and the amortisation method for intangible assets are reviewed at each reporting period date if there are 
indicators present that there is a change from the previous estimate. 

Amortisation is provided to write down the intangible assets, on a straight line basis, to their residual values as follows: 

Computer software, other 3 years 

Website 3 years 

1.5 Financial instruments 

A financial asset is any asset that is a cash or contractual right to receive cash. The entity has the following types of financial 
assets as reflected on the face of the statement of financial position or in the notes thereto: 

• Accounts receivables (Trade debtors) 

• Other receivables 

• Bank balances and cash 

In accordance with IAS 39.09, all the financial assets of the entity are classified into the category Loans and receivables. Loans 
and receivables are non-derivative financial assets with fixed or determinable payments that are not quoted in an active market. 
They are included in current assets, except for maturities greater than 12 months, which are classified as non-current assets. 

Loans and receivables are initially measured at fair value plus transaction costs that are directly attributable to the acquisition or 
issue of the financial asset. Subsequently, these assets are measured at amortised cost using the effective interest method less 
any impairment, with interest revenue recognised on an effective yield basis. 

Financial assets are assessed for indicators of impairment at each reporting date. Financial assets are impaired where there is 
objective evidence of impairment of financial assets (such as the probability of insolvency or significant financial difficulties of the 
debtor). If there is such evidence the recoverable amount is estimated and an impairment loss is recognised in accordance with 
IAS 39. 

A financial liability is a contractual obligation to deliver cash or another financial asset to another entity. The entity has the 
following types of financial liabilities as reflected on the face of the statement of financial position or in the notes thereto: 

• Creditors 

• Short term loans 

In accordance with IAS 39.09, all the financial liabilities of the entity are classified into the category financial liabilities at 
amortised cost. Financial liabilities at amortised cost are initially measured at fair value, net of transaction costs. The financial 
liabilities are subsequently measured at amortised cost using the effective interest method, with interest expense recognised on 
an effective yield basis. 

1 .6 Leases 

A lease is classified as a finance lease if it transfers substantially all the risks and rewards incidental to ownership. A lease is 
classified as an operating lease if it does not transfer substantially all the risks and rewards incidental to ownership. 
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1 .6 Leases (continued) 

Finance leases - lessee 

Finance leases are recognised as assets and liabilities in the statement of financial position at amounts equal to the fair value of 
the leased property or, if lower, the present value of the minimum lease payments. The corresponding liability to the lessor is 
included in the statement of financial position as a finance lease obligation. 

The lease payments are apportioned between the finance charge and reduction of the outstanding liability.The finance charge is 
allocated to each period during the lease term so as to produce a constant periodic rate of on the remaining balance of the 
liability. 

Operating leases - lessee 

Operating lease payments are recognised as an expense on a straight-line basis over the lease term. The difference between 
the amounts recognised as an expense and the contractual payments are recognised as an operating lease asset. This liability 
is not discounted. 


1 .7 Impairment of assets 

The company assesses at each reporting period date whether there is any indication that an asset may be impaired. If any such 
indication exists, the company estimates the recoverable amount of the asset. 

Irrespective of whether there is any indication of impairment, the company also: 

• tests goodwill, with an indefinite useful life or intangible assets not yet available for use for impairment annually by 
comparing its carrying amount with its recoverable amount. This impairment test is performed during the annual 
period and at the same time every period. 

If there is any indication that an asset may be impaired, the recoverable amount is estimated for the individual asset. If it is not 
possible to estimate the recoverable amount of the individual asset, the recoverable amount of the cash-generating unit to which 
the asset belongs is determined. 


If an impairment loss subsequently reverses, the carrying amount of the asset (or group of related assets) is increased to the 
revised estimate of its recoverable amount (selling price less costs to complete and sell, in the case of inventories), but not in 
excess of the amount that would have been determined had no impairment loss been recognised for the asset (or group of 
assets) in prior years. A reversal of impairment is recognised immediately in profit or loss. 

1.8 Share capital and equity 

An equity instrument is any contract that evidences a residual interest in the assets of an entity after deducting all of its liabilities. 

1.9 Provisions and contingencies 
Provisions are recognised when: 

• the company has an obligation at the reporting period date as a result of a past event; 

• it is probable that the company will be required to transfer economic benefits in settlement; and 

• the amount of the obligation can be estimated reliably. 

1.10 Municipal grants 

Municipal grants are recognised when there is reasonable assurance that: 

• the company will comply with the conditions attaching to them; and 

• the grants will be received. 

Municipal grants are recognised as income over the periods necessary to match them with the related costs that they are 
intended to compensate. 

A municipal grant that becomes receivable as compensation for expenses or losses already incurred or for the purpose of giving 
immediate financial support to the entity with no future related costs is recognised as income of the period in which it becomes 
receivable. 
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1.11 Revenue 

Revenue from the sale of goods is recognised when all the following conditions have been satisfied: 

• the company has transferred to the buyer the significant risks and rewards of ownership of the goods; 

• the company retains neither continuing managerial involvement to the degree usually associated with ownership nor 
effective control over the goods sold; 

• the amount of revenue can be measured reliably; 

• it is probable that the economic benefits associated with the transaction will flow to the company; and 

• the costs incurred or to be incurred in respect of the transaction can be measured reliably. 

When the outcome of a transaction involving the rendering of services can be estimated reliably, revenue associated with the 
transaction is recognised by reference to the stage of completion of the transaction at the end of the reporting period. The 
outcome of a transaction can be estimated reliably when all the following conditions are satisfied: 

• the amount of revenue can be measured reliably; 

• it is probable that the economic benefits associated with the transaction will flow to the company; 

• the stage of completion of the transaction at the end of the reporting period can be measured reliably; and 

• the costs incurred for the transaction and the costs to complete the transaction can be measured reliably. 

When the outcome of the transaction involving the rendering of services cannot be estimated reliably, revenue shall be 
recognised only to the extent of the expenses recognised that are recoverable. 

Revenue is measured at the fair value of the consideration received or receivable and represents the amounts receivable for 
goods and services provided in the normal course of business, net of trade discounts and volume rebates, and value added tax. 

Interest is recognised, in profit or loss, using the effective interest rate method. 

1.12 Employee costs 

Remuneration to employees is recognised in the statement of financial performance as the services are rendered, except for 
non-accumulating benefits which are only recognised when the specific event occurs. 

The costs of all short-term employee benefits such as leave pay, are recognised during the period in which the employee 
renders the related service. The liability for leave pay is based on the total accrued leave days at year end and is shown as a 
provision in the statement of financial position. The municipality recognises the expected cost of performance bonuses when 
the municipality has a present legal or constructive obligation to make such payment and a reliable estimate can be made. 

1.13 Related parties 

Individuals as well as their close family members, and/or entities are related parties if one party has the ability, directly or 
indirectly, to control or jointly control the other party or exercise significant influence over the other party in making financial 
and/or operating decisions. Key management personnel is defined as the Chief Executive Officer and all other managers 
reporting directly to him or as designated by him, and the directors. 

1.14 Irregular expenditure 

Irregular expenditure is expenditure that is contrary to the Municipal Finance Management Act (Act No 56 of 2003), the 
Municipal Systems Act (Act No 32 of 2000), the Public Office Bearers Act (Act No 20 of 1998) or is in contravention of the 
municipality’s or municipal entities’ supply chain management policies. Irregular expenditure excludes unauthorised 
expenditure. Irregular expenditure is accounted for as an expense in the statement of financial performance. If the expenditure 
is not condoned by the board of directors, it is treated as an asset until it is recovered or written off as irrecoverable. 


1.15 Fruitless and wasteful expenditure 

Fruitless and wasteful expenditure is expenditure that was made in vain and would have been avoided had reasonable care 
been exercised. Fruitless and wasteful expenditure is accounted for as expenditure in the statement of financial performance. If 
the expenditure is not condoned by the board of directors, it is treated as an asset until it is recovered or written off as 
irrecoverable. 
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1.16 Unauthorised expenditure 

Unauthorised expenditure is expenditure that has not been budgeted for; expenditure that is not in terms of the conditions of an 
allocation received from another sphere of government, municipality or organ of state; and expenditure in the form of a grant that 
is not permitted in terms of the Municipal Finance Management Act (Act No 56 of 2003). Unauthorised expenditure is accounted 
for as an expense in the statement of financial performance. If the expenditure is not condoned by the board of directors, it is 
treated as an asset until it is recovered or written off as irrecoverable. 


1.17 Contingent assets and contingent liabilities 

Contingent assets and contingent liabilities are not recognised. Contingencies are disclosed in the notes to the financial 
statements. 
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Notes to the Financial Statements 


Figures in Rand 





2011 

2010 

2. Property, plant and equipment 



2011 



2010 



Cost / 

Accumulated 

Carrying value 

Cost/ 

Accumulated ' 

Carrying value 


Valuation 

depreciation 


Valuation 

depreciation 


Furniture and fixtures 

568 413 

(208 179) 

360 234 

455 992 

(157 502) 

298 490 

Motor vehicles 

161 046 

(32 209) 

128 837 

161 046 

- 

161 046 

Computer equipment 

149 375 

(106 125) 

43 250 

146 289 

(70 298) 

75 991 

Total 

878 834 

(346 513) 

532 321 

763 327 

(227 800) 

535 527 

Reconciliation of property, plant and equipment - 2011 







Opening 

balance 

Additions 

Disposals 

Depreciation 

Total 

Furniture and fixtures 


298 490 

113 203 

(418) 

(51 041) 

360 234 

Motor vehicles 


161 046 

- 

- 

(32 209) 

128 837 

Computer equipment 


75 991 

16 732 

(5 529) 

(43 944) 

43 250 



535 527 

129 935 

(5 947) 

(127 194) 

532 321 

Reconciliation of property, plant and equipment - 2010 






Opening 

balance 

Additions 

Disposals 

Transfers 

Depreciation 

Total 

Furniture and fixtures 

- 

58 366 

(3 467) 

284 423 

(40 832) 

298 490 

Motor vehicles 

- 

161 046 

- 

- 

- 

161 046 

Computer equipment 

- 

16 000 

- 

94 497 

(34 506) 

75 991 


- 

235 412 

(3 467) 

378 920 

(75 338) 

535 527 

3. Intangible assets 



2011 



2010 



Cost/ 

Accumulated 

Carrying value 

Cost/ 

Accumulated ' 

Carrying value 


Valuation 

amortisation 


Valuation 

amortisation 


Website and software 

243 464 

(120 788) 

122 676 

230 599 

(42 210) 

188 389 

Reconciliation of intangible assets - 2011 









Opening 

balance 

Additions 

Amortisation 

Total 

Website and software 



188 389 

12 865 

(78 578) 

122 676 

Reconciliation of intangible assets - 2010 








Opening 

balance 

Additions 

T ransfers 

Amortisation 

Total 

Website and software 


- 

171 774 

49 446 

(32 831) 

188 389 
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Figures in Rand 

2011 

2010 

4. Trade and other receivables 



Trade and other receivables 

Tourism KwaZulu Natal 

456 000 

114 000 

Municipalities 

3 350 000 

2 000 000 

Other debtors 

87 478 

137 827 

Deposits 

33 414 

30 868 

Vat 

63 293 

108 965 

Provision for bad debts 

(374 587) 

- 


3 615 598 

2 391 660 

Municipalities 

Ugu District Municipality 

3 000 000 

- 

Hibiscus Coast Municipality 

200 000 

1 600 000 

Umzumbe Municipality 

150 000 

150 000 

Vulamehio Municipality 

- 

250 000 


3 350 000 

2 000 000 


Management has impaired the debts of Hibiscus Coast Municipality in the amount of R200 000 and Umzumbe Municipality in 
the amount of R150 000. A provision for bad debts of R24 587 against membership debtors has been made. 

The management of the entity is of the opinion that the carrying value of debtors approximate their fair values. 

The fair value of debtors was determined after considering the standard terms and conditions of agreements entered into 
between the entity and debtors as well as the current payment ratio's of the entity's debtors. 


Current 


0 - 30 days 

562 690 

83 089 

Past due 



31-60 days 

- 

6 250 

61-90 days 

- 

33 828 

91 - 120 days 

2 999 640 

2 237 625 

+ 120 days 

99 070 

30 868 


3 661 400 

2 391 660 


Vat is payable on the invoice basis. When invoice is raised amount of Vat is payable to SARS. 

No interest is payable to SARS if the Vat is paid over timeously, but interest for late payments is charged according to SARS 
policies. 

The average credit period for grants and subsidies is dependent on the municipality involved and the nature of the claim. No 
interest is charged on outstanding government grants and subsidies. The subsidies is payable to the entity based on 
agreements between the entity and the relevant municipalities. 

The management of the entity is of the opinion that the carrying value of debtors approximate their fair values. 

The fair value of debtors was determined after considering the standard terms and conditions of agreements entered into 
between the entity and municipalities / provincial departments as well as other debtors. The current payment ratio's of other 
debtors were also taken into account for fair value determination. 
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Figures in Rand 

2011 2010 

5. Cash and cash equivalents 

Cash and cash equivalents 

Cash 

Cash at bank 

3 938 17 371 

1 763 540 2 342 784 


1 767 478 2 360 155 


Bank accounts 

Absa Bank - KZN Public Sector Branch, Account No: 407 403 6586 

Absa Bank - KZN Public Sector Branch, Account No: 92 3286 9178 

First National Bank - Margate Branch, Account No: 6202 7132 597 

First National Bank - Margate Branch, Account No: 5296 0803 454 

First National Bank - Margate Branch, Account No: 5296 8005 557 

First National Bank - Margate Branch, Account No: 6201 5950 828 

Absa - Rent guarantee 

1 091 119 815 697 

628 174 1 265 671 

100 8 670 

6 854 4 776 

714 1 307 

579 210 663 

36 000 36 000 


1 763 540 2 342 784 


Interest on overdrawn current accounts are charged at the banker's prime rate plus two percent per annum. Interest is earned 
at different rates per annum on favourable balances. 

The management of the entity is of the opinion that the carrying value of Bank balances, cash and cash equivalents recorded at 
amortised cost in the financial statements approximate their fair values. 

The fair value of Bank balances, cash and cash equivalents was determined after considering the standard terms and conditions 
of agreements entered into between the entity and financial institutions. 


Absa Bank - KZN Public Sector Branch, Account No: 407 403 6586 

Bank statement balance at beginning of year 

Cash book balance at beginning of year 

Bank statement balance at end of year 

Cash book balance at end of year 

852 781 

815 697 

1 267 490 852 781 

1 091 119 815 697 

Absa Bank - KZN Public Sector Branch, Account No: 92 3286 9178 

Bank statement balance at beginning of year 

Cash book balance at beginning of year 

Bank statement balance at end of year 

Cash book balance at end of year 

1 265 671 

1 265 671 

628 174 1 265 671 

628 174 1 265 671 

First National Bank - Margate Branch, Account No: 6202 7132 597 

Bank statement balance at beginning of year 

Cash book balance at beginning of year 

Bank statement balance at end of year 

Cash book balance at end of year 

8 670 

8 670 

100 8 670 

100 8 670 

First National Bank - Margate Branch, Account No: 5296 0803 454 

Bank statement balance at beginning of year 

Cash book balance at beginning of year 

Bank statement balance at end of year 

Cash book balance at end of year 

4 776 

4 776 

6 854 4 776 

6 854 4 776 

First National Bank - Margate Branch, Account No: 5296 8005 557 

Bank statement balance at beginning of year 

Cash book balance at beginning of year 

Bank statement balance at end of year 

Cash book balance at end of year 

1 307 

1 307 

714 1 307 

714 1 307 

First National Bank - Margate Branch, Account No: 6201 5950 828 

Bank statement balance at beginning of year 

210 663 
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Figures in Rand 

2011 

2010 

Cash book balance at beginning of year 

210 663 

_ 

Bank statement balance at end of year 

579 

210 663 

Cash book balance at end of year 

579 

210 663 

Absa Rental Guarantee 

Bank statement balance at beginning of year 

36 000 

- 

Cash book balance at beginning of year 

36 000 

- 

Bank statement balance at end of year 

36 000 

36 000 

Cash book balance at end of year 

36 000 

36 000 


For the purposes of the statement of financial position and the cash flow statement, Bank, cash and cash equivalents include 
cash on hand, cash in banks and Investments in money market Instruments, net of outstanding bank overdrafts. 

6. Share capital 


Authorised 

1 00 ordinary shares of R1 each 100 100 


Issued 

1 00 ordinary shares of R1 each 100 100 


7. Operating lease liabilities / payables 

Operating leases are recognised on the straightline basis as per the requirements of GRAP 13. In respect of non-cancellable 
operating leases the following liabilities have been recognised: 


Operating leases 


Balance at beginning of year 

Operating lease expenses recorded 

Operating lease payments - straightlined 

1 903 
(360 763) 
386 810 

(19 860) 
21 763 


27 950 

1 903 

8. Trade and other payables 

Trade payables 

604 919 

603 749 

Amounts received in advance 

- 

34 123 

Accrued leave pay 

219 134 

144 083 

Provision for performance bonuses 

114 788 

- 

Accrued expense 

265 496 

142 435 


1 204 337 

924 390 


The average credit period on purchases is 30 days from the receipt of the invoice. No interest is charged for the first 30 days 
from the date of receipt of the invoice. Thereafter interest is charged in accordance with the credit policies of the various 
individual creditors that the entity deals with. The entity has financial risk policies in place to ensure that all payables are paid 
within the credit timeframe. 

9. Income received in advance 

Subscriptions paid in advance - 18 626 
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Figures in Rand 

2011 

2010 

10. Municipal grants 



Municipal grants 

Ugu District Municipality 

9 000 000 

8 000 000 

Hibiscus Coast Muncipality 

1 400 000 

1 400 000 

Vulamehlo Municipality 

250 000 

250 000 

Umdoni Municipality 

200 000 

200 000 

Unnzumbe Municipality 

150 000 

150 000 

Umuziwabantu Municipality 

150 000 

100 000 

Ezinqoleni Municipality 

40 000 

40 000 


11 190 000 

10 140 000 

11. Other income 



Commissions 

Boat charters 

675 

2 624 

Coach tours 

75 689 

65 006 

Shelly Panel advert 

60 201 

72 000 

Show commission 

6 575 

14 400 

Other commissions 

15719 

- 


158 859 

154 030 

Events 

Tourism KwaZulu Natal 

400 000 

400 000 

Portuguese Mariners Food and Wine 

- 

38 005 


400 000 

438 005 

Information office projects 

Hibberdene Kiosk 

4419 

2 565 

Hibberdene: Arts and Crafts 

12812 

7 303 

Rent: Head Office 

46 826 

- 

Rent: Intercity 

62 978 

57 253 

Umdoni Market 

9 385 

9 271 

HCM Airport Indaba 

40 267 

- 


176 687 

76 392 

Interest received 

Bank 

110 747 

134 905 


Membership subscriptions 



Membership subscriptions 

239 329 

150 190 

Sales 



Sales 

6 540 

1 356 

Total other income 

1 092 162 

954 878 


12. Finance costs 


Credit cards 


188 


4 200 
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Figures in Rand 

2011 

2010 

13. Auditor's remuneration 



Audit fees 

299 405 

- 

14. Directors' remuneration 



For services as directors 



Ms EJ Crutchfield 

21 000 

18 000 

Mr. HR Kelly 

6 000 

15 000 

Mr. PT Jeffreys 

4 500 

10 500 

Ms J Harris 

9 000 

16 500 

Mr ZP Ngubane 

4 500 

7 500 

Mr C Davenhill 

6 000 

15 000 

Mr. V Mzulwini 

6 000 

15 000 


57 000 

97 500 


P A R A D I 


S E 




1 7. Notes to the Financial Statements Continued 


Figures in Rand 

2011 

2010 

15. Employee costs 



Employee related costs - Salaries and wages 

2 579 082 

2 383 770 

Employee related costs - Contributions for DIF, pensions and medical aids 

269 658 

270 067 

Other allowances 

47 181 

38 445 

Casual 

69 505 

63 560 

Overtime payments 

1 1 1 397 

70 533 

Performance bonuses 

254 685 

- 

Annual bonuses 

79 928 

215 975 

Arbitration settlement 

100 812 

33 504 

Leave encashed 

3 014 

30 748 

Provision for leave 

75 051 

144 083 


3 590 313 

3 250 685 

Included in employee costs are the following amounts paid to s57 employees of the company: 



Chief Executive Officer 



Basic 

701 448 

653 888 

Performance bonus 

75 576 

70 567 

Employee related costs - Contributions for DIF, pensions and medical aids 

8 915 

1 497 

Other allowances 

13 640 

13 200 


799 579 

739 152 

General Manager: Finance and Human Resources 



Basic 

303 912 

282 960 

Performance bonus 

32 160 

30 000 

Employee related costs - Contributions for DIF, pensions and medical aids 

4 725 

4 433 


340 797 

317 393 

General Manager: Development 



Basic 

303 912 

282 960 

Performance bonus 

32 160 

30 000 

Employee related costs - Contributions for DIF, pensions and medical aids 

4 561 

4 261 


340 633 

317 221 

General Manager: Marketing 



Basic 

289 440 

160 740 

Performance bonus 

34 840 

- 

Employee related costs - Contributions for UIF, pensions and medical aids 

4 272 

2 437 


328 552 

163 177 

16. Training and development 



Staff training 

73 800 

18 039 

Student cadets 

116 005 

50 930 

SMME Training and development 

279 458 

158 394 


469 263 


227 363 
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Figures in Rand 

2011 

2010 

17. Cash used in operations 



Profit before taxation 

274 974 

1 326 210 

Adjustments for: 



Depreciation and amortisation 

205 773 

1 1 1 638 

Interest received 

(110 747) 

(134 905) 

Finance costs 

188 

4 200 

Impairment loss 

350 000 

- 

Movements in operating lease assets and accruals 

26 047 

1 903 

Movements in provisions 

(18 626) 

18 626 

Changes in working capital: 



Trade and other receivables 

(1 573 938) 

(2 391 660) 

Trade and other payables 

279 946 

924 387 


(566 383) 

(139 601) 
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Figures in Rand 


2011 

2010 

18. Financial instruments 




Classification 




Financial assets 




In accordance with IAS 39.09 the financial assets of the entity are classified as follows: 



Financial asset 

Classification 



Trade debtors 

Tourism KwaZulu Natal 

Loans and receivables 

456 000 

114 000 

Municipalities 

Other debtors 

Loans and receivables 

3 000 000 

2 000 000 

Payments made in advance 

Loans and receivables 

- 

18 626 

Sundry debtors 

Loans and receivables 

159 598 

259 034 

Bank, cash and cash equivalents 

Bank balances 

Available for sale 

1 763 540 

2 342 784 

Cash floats and advances 

Available for sale 

740 

740 

Other cash equivalents 

Available for sale 

3 198 

16 631 



5 383 076 

4 751 815 

Summary of financial assets 

Loans and receivables 

Trade debtors 

Sundry debtors 

3 456 000 

2 114 000 

Other debtors 

Payments made in advance 

- 

18 626 

Other debtors 

Available for sale 

Other debtors 

159 598 

259 034 

Bank balances and cash 

Bank balances 

1 763 540 

2 342 784 

Bank balances and cash 

Cash floats and advances 

740 

740 

Bank balances and cash 

Other cash equivalents 

3 198 

16 631 



5 383 076 

4 751 815 

Financial liabilities 




In accordance with IAS 39.09 the financial liabilities of the entity are classified as follows: 



Financial liabilities 

Creditors 

Classification 



Trade creditors 

Financial liabilities 

604 919 

603 749 

Other creditors 

Financial liabilities 

599 418 

320 641 



1 204 337 

924 390 

Summary of financial liabilities 
Financial liabilities at amortised cost 

Creditors 

Trade creditors 

604 919 

603 749 

Creditors 

Other creditors 

599 418 

320 641 



1 204 337 

924 390 


Fair value 

The fair values of financial assets and financial liabilities are deternnined as follows: 

The fair value of financial assets and financial liabilities with standard terms and conditions and traded on active liquid markets is 
determined with reference to quoted market prices. 



1 7. Notes to the Financial Statements Continued 


Figures in Rand 


2011 2010 


The management of the entity is of the opinion that the carrying value of financial assets and financial liabilities recorded at 
amortised cost in the financial statements approximate their fair values. The fair value of financial assets and financial liabilities 
were determined after considering the standard terms and conditions of agreements entered into between the entity and other 
parties as well as the the current payment ratio's of the entity's debtors. 

Capital risk management 

The entity manages its capital to ensure that the entity will be able to continue as a going concern while delivering sustainable 
services to customers through the optimisation of the debt and equity balance. 

The capital structure of the entity consists of debt, which includes the bank, cash and cash equivalents and equity, comprising 
funds, reserves and accumulated surplus as disclosed in the Notes and the statement of changes in net assets. 

Gearing ratio 

In terms of the entity’s five year financial plan, financial benchmarks, year-on-year in respect of the debt-to-equity ratio, is 
reflected at 95,0%, reducing 90,0%. This aggressive ratio is as a result of the development challenges faced by the entity. The 
rate of borrowing is well below market related rates. 

The gearing ratio at the year-end was as follows: 


Debtors 

3 615 598 

2 391 660 

Bank, cash and cash equivalents 

1 767 478 

2 360 155 


5 383 076 

4 751 815 

Equity 

4 805 786 

4 530 812 

Net debt to equity ratio 

1.12 % 

1.05 


Debt is defined as long and short term liabilities, as detailed in the notes. 


Equity includes all funds and reserves of the entity, disclosed as net assets in the statement of financial position. 

Financial risk management objectives 

Due to the largely non-trading nature of activities and the way in which they are financed, the municipal entity is not exposed to 
the degree of financial risk faced by other business entities. Financial instruments play a much more limited role in creating or 
changing risks that would be typical of listed companies to which the IASs mainly apply. Generally, financial assets and 
liabilities are generated by day-to-day operational activities and are not held to manage the risks facing the entity in undertaking 
its activities. 

The chief executive officer monitors and manages the financial risks relating to the operations through internal policies and 
procedures. These risks include interest rate risk, credit risk and liquidity risk. Compliance with policies and procedures is 
reviewed by management on a continuous basis, and annually by external auditors. The entity does not enter into or trade 
financial instruments for speculative purposes. 

Significant accounting policies 

Details of the significant accounting policies and methods adopted, including the criteria for recognition, the basis of 
measurement and the basis on which income and expenses are recognised, in respect of each class of financial asset, financial 
liability and equity Instrument are disclosed in the accounting policies to the financial statements. 

Market risk 

The entity’s activities expose it primarily to the financial risks of changes in interest rate. No formal policy exists to hedge 
volatilities in the interest rate market. 
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Foreign currency risk management 

The entity’s activities do not expose it to the financial risks of foreign currency and therefore has no formal policy to hedge 
volatilities in the interest rate market. 

Interest rate risk management 

Interest rate risk is defined as the risk that the fair value or future cash flows associated with a financial instrument will fluctuate 
in amount as a result of market interest changes. 

Potential concentrations of interest rate risk consist mainly of variable rate deposit investments, long-term receivables, 
consumer debtors, other debtors, bank and cash balances. 

The entity limits its counterparty exposures from its bank and cash balances by only dealing with well-established financial 
institutions of high credit standing. 

The entity has limited exposure to interest rate risk as the entity does not borrow funds. 

Interest rate sensitivity analysis 

The entity had no floating rate long-term financial instruments at year-end requiring an interest rate sensitivity analysis. 

Effective interest rates and repricing analysis 

In accordance with IFRS 7 .40 the following tables indicate the average effective interest rates of income earning financial 
assets and interest bearing financial liabilities at the reporting date and the periods in which they mature or, if earlier, reprice: 

30 June 2011 Average 6 months or 6-60 More than Total 

effective rate less months 5 years 

Bank and cash resources - 1 767 478 - - 1 767 478 


Other price risks 

The entity is not exposed to equity price risks arising from equity investments as the entity does not trade these investments. 
Liquidity risk management 

Ultimate responsibility for liquidity risk management rests with the Board, which has built an appropriate liquidity risk 
management framework for the management of the entity’s short, medium and long-term funding and liquidity management 
requirements. The entity manages liquidity risk by maintaining adequate banking facilities and by continuously monitoring 
forecast and actual cash flows and matching the maturity profiles of financial assets and liabilities. 

Liquidity and interest risk tables 

The entity ensures that it has sufficient cash on demand or access to facilities to meet expected operational expenses through 
the use of cash flow forecasts. There is no credit line overdraft facility available. Interest payable is linked to the prime interest 
rate. 

The following tables detail the entity’s remaining contractual maturity for its non-derivative financial liabilities. The tables have 
been drawn up based on the undiscounted cash flows of financial liabilities based on the earliest date on which the entity can be 
required to pay. The table includes both interest and principal cash flows. 

30 June 2011 Average 6 months or 6-60 More than Total 

effective rate less months 5 years 

Non interest bearing - 1 204 337 - - 1 204 337 


The following table details the entity’s expected maturity for its non-derivative financial assets. The tables below have been 
drawn up based on the undiscounted contractual maturities of the financial assets including interest that will be earned on those 
assets except where the entity anticipates that the cash flow will occur in a different period. 
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30 June 2011 

Non interest bearing 

Variable interest rate instruments 

Average 
effective rate 

6 months or 
less 

3 615 598 

1 767 478 

6-60 

months 

More than 

5 years 

Total 

3 615 598 

1 767 478 


- 

5 383 076 

- 

- 

5 383 076 


The entity expects to meet its obligations from operating cash flows and proceeds of maturing financial assets. The entity 
expects to maintain current debt to equity ratio. This will be achieved through increased service tariff charges and the increased 
use of unsecured bank loan facilities. 

Credit risk management 

Credit risk refers to the risk that a counterparty will default on its contractual obligations resulting in financial loss to the entity. 
The entity has a sound credit control and debt collection policy and obtains sufficient collateral, where appropriate, as a means 
of mitigating the risk of financial loss from defaults. The entity uses other publicly available financial information and its own 
trading records to assess its major customers. The entity’s exposure of its counterparties are monitored regularly. 

Potential concentrations of credit rate risk consist mainly of variable rate cash deposits at banks, accounts receivables and other 
debtors. 

The entity limits its counterparty exposures from its cash deposit operations (financial assets that are neither past due nor 
impaired) by only dealing with well-established financial institutions of high credit standing. 

Trade debtors comprise of a large number of customers, dispersed across different industries and geographical areas within the 
jurisdiction of the entity. Debtors are presented net of a provision for impairment. 

Other debtors are individually evaluated annually at reporting date for impairment or discounting. A report on the various 
categories of debtors is drafted to substantiate such evaluation and subsequent impairment / discounting, where applicable. 

The entity does not have any significant credit risk exposure to any single counterparty or any group of counterparties having 
similar characteristics. The entity defines counterparties as having similar characteristics if they are related entities. The credit 
risk on liquid funds is limited because the counterparties are banks with high credit-ratings. 


The maximum credit and interest risk exposure in respect of the relevant financial 
instruments is as follows: 


Trade debtors 

Other debtors 

Bank, cash and cash equivalent 

3 456 000 
159 598 

1 767 478 

2 132 626 
259 034 

2 360 155 


5 383 076 

4 751 815 

Credit quality of financial assets: 



The credit quality of financial assets that are neither past due nor impaired can be assessed by reference to external credit 
ratings (if available) or to historical information about counterparty default rates: 

Other debtors 

Group 1 

159 598 

259 034 

Bank balances 

Absa Bank 

First National Bank 

1 755 293 

8 247 

2 117 368 
225 416 


1 763 540 

2 342 784 


Credit quality of grouping 
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Group 1 - High certainty of timely payment. Liquidity factors are strong and the risk of non-payment is small. 

Group 2 - Reasonable certainty of timely payment. Liquidity factors are sound, although ongoing funding needs may enlarge 
financing requirement. The risk of non-payment is small. 

Group 3 - Satisfactory liquidity factors and other factors which qualify the entity as investment grade. However, the risk factors 
of non-payment are larger. 

None of the financial assets that are fully performing have been re-negotiated in the last year. 

19. Additional disclosure in terms of the Municipal Finance Management Act 
PAYE and UIF 


Current year payroll deductions and company's contributions 

Amount paid - current year 

34 533 
(34 533) 

“ 

Balance unpaid (included in creditors) 

- 

- 

Pension and medical aid deductions 

Current year payroll deductions and company's contributions 

221 142 

- 

Amount paid - current year 

(221 142) 

- 

Balance unpaid (included in creditors) 

- 

- 

Audit fees 

Current year's audit fee 

299 405 

- 

Amount paid - current year 

(299 405) 

- 

Balance unpaid (included in creditors) 

- 

- 


VAT 

All Vat returns have been submitted by the due date throughout the year. 

Non-Compliance with Chapter 11 of the Municipal Finance Management Act 

No known matters existed at reporting date. 
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20. Related party transactions 


Interest of related parties 


Directors and/or management of the entity have relationships with businesses as indicated below: 


Name of Related Person 


Designation 


Description of Related Party Relationship 


HR Kelly 
PT Jeffreys 
J Harris 

Ugu District Municipality 


Shareholder 


Director 

Director 

Director 


50% Partnership in Riverbend Farm 

67% Ownership in Jeffreys Family Hotel CC (Oribi Gorge Hotel) 
Sole proprietor of South Coast Events and www.scottburgh.co.za 
100% shareholding in the company 


Services rendered to related parties 

The entity did not render any services during the year to anyone that can be considered as a related party. 

Compensation of related parties 

Compensation of key management personnel and directors is set out elsewhere in these financial statements. 

Purchases from related parties 

The entity did not buy goods from any companies which can be considered to be related parties 
Other related party transactions 

The entity utilised the Oribi Gorge Hotel in which director PT Jeffreys is an 67% member of the close corporation, Jeffreys 
Family Hotel CC, for media hosting. Payments to the amount of R6 935 were made. 

The entity has an Information office situated at Riverbend Crocodile Farm in which director HR Kelly is a 50% partner of the 
business, Riverbend Farm. Payments to the amount of R8 737 in respect of rent were made. 

The entity utilised the services of South Coast Events and www.scottburgh.co.za in which director Ms J Harris is the sole 
proprietor, for seasonal event co-ordination. Payments to the amount of R67 500 were made. 

A grant of R9 000 000 was committed to the company by Ugu District Municipality during the year. 

21 . Contingent assets 

Management has not identified any contingent assets. 

22. Events after the reporting period 

No events having financial implications requiring disclosure occurred subsequent to the reporting date. 

23. Contingent iiabiiities 

Management has not identified any contingent liabilities. 

24. In-kind donations and assistance 

The entity did not receive any In-kind donations and assistance during the year under review. 

25. Commitments 
Commitments for expenditure 

within one year 886 255 

Thereafter 1 945 022 
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The entity was party to the following Private Public Partnerships during the financial year: 


• The entity has entered into a 5 year agreement with Hibiscus Coast Municipality, Ugu District Municipality and Harley- 
Davidson Middle East & Africa (Pty) (2007/030773/07) to host the Annual Africa Bike Week event in Margate for a 
period of 5 years. The financial commitment to the 5 year contract from Ugu-South Coast Tourism is approximately 
R2 431 277. The contract concludes in May 2015, with an automatic extension for a further 5 years unless amended 
in writing by all parties 

• The entity entered into a Memorandum of Understanding with Tourism KwaZulu-Natal for the 2011 Sardine Festival. 
Tourism KwaZulu-Natal has committed R400 000 to the festival. 

26. Standards and interpretations in Issue not yet adopted 

At the date of authorisation of these financial statements the entity has not applied the following GRAP standards that have been 
issued, but are not yet effective: 


GRAP 18 Segment Reporting - issued March 2005 

GRAP 21 Impairment of Non-cash-generating Assets - issued March 2009 

GRAP 23 Revenue from Non-exchange Transactions (Taxes and Transfers) - issued February 2008 

GRAP 24 Presentation of Budget Information in Financial Statements - issued November 2007 

GRAP 25 Employee Benefits - issued December 2009 

GRAP 26 Impairment of Cash-generating Assets - issued March 2009 

GRAP 103 Heritage Assets - issued July 2008 


GRAP 104 Financial Instruments - issued October 2009 


Application of all of the above GRAP standards will be effective from a date to be announced by the Minister of Finance. This 
date is not currently available. 

Management has considered all the GRAP standards issued but not yet effective and anticipates that the adoption of these 
standards will not have a significant impact on the financial position, financial performance or cash flows of the entity. 

27. Fruitless and wasteful expenditure 

To the best of management's knowledge instances of note indicating that fruitless and wasteful expenditure was incurred 
during the year under review were not revealed. 

Reconciliation of fruitless and wasteful expenditure: 

Opening balance 
Interest paid to BARS. 

Event cancellation fee 
Approved / condoned by the board 

- 9 452 


9 452 

3 884 
5 568 

(9 452) 



28. Irregular expenditure 

To the best of management's knowledge instances of note indicating that irregular expenditure was incurred during the year 
under review were not revealed. 

Reconciliation of Irregular expenditure: 

Opening balance 

Amounts paid to service providers without a tax clearance certificate 
Irregular expenditure as detailed below 
Approved / condoned by the board 

1 71 405 36 81 8 


36 818 

36 818 

171 405 
(36 818) 


Irregular expenditure in respect of contracting with an entity whose member is and employee of the State (R21 000) and in 
respect of contracting with an entity where one of the directors is listed on National Treasury's Restricted Service Providers 
Database (R61 229). 
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An amount of R89 176 is also included in irregular expenditure, which was paid to Du Charme Consulting (Pty) Ltd, consultants 
in respect of the 2010 annual financial statements, without obtaining 3 quotations. 

29. Unauthorised expenditure 



Reconciliation of unauthorised expenditure: 

Opening balance 

Expenditure in excess of budget 

Unauthorised expenditure i.r.o Umuziwabantu Show 

Approved / condoned by the board 

162 209 

154 671 

100 000 
(262 209) 

162 209 


154 671 

162 209 


PARADISE 
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1 8. Financial Ratios 


Ugu-South Coast Tourism (Pty) Ltd 

Registration nunnber 2009/003419/07 

Financial statements for the year ended 30 June 201 1 

Financial Ratios 


Change 2011 2010 


Profitability ratios 


Surplus over grants 

-81.26 % 

2.24 % 

11.95 % 

Return on equity 

-80.46 % 

5.72 % 

29.27 % 

Liquidity ratios 




Current ratio 

-13.12 % 

4.37 

5.03 

Activity ratio 




Trade and other receivables (in days) 

39 

118 

79 

Trade payable period (in days) 

3 

56 

53 

Total asset turnover 

- % 

2.03 

2.03 

Solvency ratio 




Total assets to total liabilities 

-15.37 % 

4.90 

5.79 




1 9. Comparison of Budget and Expenditure 


Ugu-South Coast Tourism (Pty) Ltd 

(Registration number 2009/003419/07) 

Financial Statements for the year ended 30 June 201 1 

Comparison of Budget and Actual Income and Expenditure 


Figures in Rand 

- 

- 

Variance(%) 

Actual 

2010 

Budget 

Variance 

Municipal grants 

Ugu District Municipality 

9 000 000 

9 000 000 

- 

- % 

8 700 000 

- 

8 700 000 

Hibiscus Coast Muncipality 

1 400 000 

1 400 000 

- 

- % 

800 000 

- 

800 000 

Vulamehio Municipality 

250 000 

250 000 

- 

- % 

125 000 

- 

125 000 

Umdoni Municipality 

200 000 

200 000 

- 

- % 

225 000 

- 

225 000 

Umzumbe Municipality 

150 000 

150 000 

- 

- % 

150 000 

- 

150 000 

Umuziwabantu Municipality 

150 000 

150 000 

- 

- 

100 000 

- 

100 000 

Ezinqoleni Municipality 

40 000 

40 000 

- 

- % 

40 000 

- 

40 000 


11 190 000 

11 190 000 

- 

- %10 140 000 

- 

10 140 000 

Other income 

Commissions 

226 032 

- 

226 032 

100.00 % 

538 547 

177 270 

361 277 

Events 

400 000 

400 000 

- 

- % 

438 005 

- 

438 005 

Information office projects 

176 687 

217 575 

(40 888) 

-23.14 % 

76 392 

- 

76 392 

Interest received 

110 747 

124 865 

(14 118) 

-12.75 % 

134 905 

97 498 

37 407 

Membership and subscriptions 

239 329 

154 552 

84 777 

35.42 % 

150 190 

147 167 

3 023 

Sales 

6 540 

- 

6 540 

100.00 % 

1 356 

- 

1 356 


1 159 335 

896 992 

262 343 

22.63 % 

1 339 395 

421 935 

917 460 

Total income 

12 349 335 

12 086 992 

262 343 

2.12 %11 479 395 

421 935 

11 057 460 


S%kCv^\ 
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2010 


Figures in Rand 



Variance(%) 

Actual 

Budget 

Variance 

Expenses 

Accounting and secretarial fees 

30 215 

31 000 

(785) 

(2.60)% 

35 137 

- 

35 137 

Advertising 

1 562 241 

1 599 298 

(37 057) 

-2.37 % 

1 506 860 

1 772 376 

(265 516) 

Annual event support 

2 763 238 

2 765 726 

(2 488) 

-0.09 % 

2 323 088 

2 541 375 

(218 287) 

Annual report 

26 425 

54 400 

(27 975) 

-105.87 % 

- 

- 

- 

Auditor's remuneration 

299 405 

274 000 

25 405 

8.49 % 

- 

160 792 

(160 792) 

Audit committee and shared 

- 

56 000 

(56 000) 

- 

- 

- 

- 

services 

Bad debts - cancelled membership 

44 798 


44 798 

100.00 % 




Bank charges 

19 490 

27 072 

(7 582) 

-38.90 % 

24 460 

28 085 

(3 625) 

Beach entertainment programme 

330 000 

332 750 

(2 750) 

-0.83 % 

327 500 

327 500 

- 

Branding 

- 

- 

- 

- % 

41 791 

43 457 

(1 666) 

Conferences 

70 691 

124 695 

(54 004) 

-76.39 % 

76 410 

180 613 

(104 203) 

Depreciation, amortisation and 

555 773 

603 611 

(47 838) 

-8.61 % 

1 1 1 638 

427 455 

(315 817) 

impairments 

Development strategy 

184 763 

181 200 

3 563 

1.93 % 

21 450 

200 000 

(178 550) 

Directors' remuneration 

57 000 

90 000 

(33 000) 

-57.89 % 

97 500 

151 862 

(54 362) 

Donations 

2 950 

- 

2 950 

100.00 % 

1 036 

- 

1 036 

Electricity and water 

58 772 

37 287 

21 485 

36.56 % 

38 558 

29 322 

9 236 

Employee costs 

3 590 313 

3 827 419 

(237 106) 

-6.60 % 

3 250 685 

3 794 155 

(543 470) 

Insurance 

30 620 

44 363 

(13 743) 

-44.88 % 

25 038 

32 173 

(7 135) 

Internet 

27 978 

33 338 

(5 360) 

-19.16 % 

40 746 

28 488 

12 258 

Legal fees 

35 790 

83 443 

(47 653) 

-133.15 % 

84 541 

28 488 

56 053 

Medial educationals 

125 259 

80 838 

44 421 

35.46 % 

32 438 

- 

32 438 

Motor vehicle expenses 

18 228 

24 000 

(5 772) 

-31.67 % 

- 

- 

(7 980) 

Office cleaning 

45 829 

51 113 

(5 284) 

-11.53 % 

41 480 

49 460 

(7 980) 

Photo library 

7 780 

19 600 

(11 820) 

-151.93 % 

6 600 

16 602 

(10 002) 

Postage 

5 375 

7 155 

(1 780) 

-33.12 % 

3 898 

6 663 

(2 765) 

Printing and stationery 

67 184 

40 292 

26 892 

40.03 % 

57 748 

50 768 

6 980 

Professional fees 

144 113 

179 805 

(35 692) 

-24.77 % 

2 546 

- 

2 546 

Promotional items 

7915 

56 405 

(48 490) 

-612.63 % 

16 405 

148 955 

(132 550) 

Rental - Equipment 

22 591 

31 160 

(8 569) 

-37.93 % 

20 786 

32 041 

(11 255) 

Rental - Offices 

401 655 

521 260 

(119 605) 

-29.78 % 

288 660 

322 582 

(33 922) 

Repairs and maintenance 

69 513 

73 167 

(3 654) 

-5.26 % 

42 557 

35 310 

7 247 

Security 

109 817 

81 362 

28 455 

25.91 % 

57 915 

71 429 

(13 514) 

Shows and exhibitions 

404 948 

425 980 

(21 032) 

-5.19 % 

443 801 

618 000 

(174 199) 

Signage 

34 381 

57 515 

(23 134) 

-67.29 % 

11 879 

99 528 

(87 649) 

Special projects 

20 311 

349 713 

(329 402)-1 621.79 % 

75 237 

275 000 

(199 763) 

Sub committee expenses 

755 

5 029 

(4 274) 

-566.09 % 

3 358 

2 029 

1 329 

Subscriptions and memberships 

26 164 

28 095 

(1 931) 

-7.38 % 

28 962 

38 085 

(9 123) 

Telephone and fax 

236 639 

240 000 

(3 361) 

-1.42 % 

223 082 

226 819 

(3 737) 

Training and development 

469 263 

960 973 

(491 710) 

-104.78 % 

227 363 

194 069 

33 294 

Transport and freight 

1 500 

- 

1 500 

100.00 % 

- 

- 

- 

Travel reimbursement 

40 723 

100 196 

(59 473) 

-146.04 % 

116 995 

195 500 

(78 505) 

Uniforms 

9 797 

22 483 

(12 686) 

-129.49 % 

43 351 

52 857 

(9 506) 

Webhosting 

46 800 

61 200 

(14 400) 

-30.77 % 

12 969 

52 857 

(39 888) 

Total expenses 

12 007 002 

13 582 943 

(1 575 941) 

-13.13 % 

9 764 468 

12 234 695 

(2 470 227) 

Surplus 

342 333 

(1 233 608) 



2 584 867 

114 640 
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OVERSIGHT REPORT IN RESPECT OF THE 2010/201 I ANNUAL REPORT FOR UGU SOUTH COAST TOURISM ENTITY. 
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UGU DISTRICT MUNICIPALITY 
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Smk CoiUt Visitor Information Centres 


PARADISE OF THE ZULU KINGDOM 

HEAD OFFICE 

+27 39 682 7944 


Head Office 
Scottburgh 
Hibberdene 
Port Shepstone 
Ezinqoleni / Oribi 


039 - 682-7944 

039 - 976-1364 

039 - 699-3203 

039 - 682-2455 

039 - 687-7561 


Harding / Ingeli 
Shelly Centre 
Margate 
Southbroom 
Munster / Port Edward 


039 553 0012 
039 - 315-7065 
039 - 312-2322 
039 - 316-6139 
039 - 319-1 193 





